C. Pickrel

English 1A Spring 2005


Midterm – (AKA - Formal Paper #3)

In our last paper, we looked at the differences between Anglo-American culture and Native American or Chicano culture and hypothesized how a written/oral work was typical of the culture that produced the text. 
For this exam I have asked you to read a textbook explanation about reading and analyzing visual texts which says that “visual texts can also be read as signs for what they reveal about the surrounding culture.”  In addition to this, you have read “Ad Nauseum” an article, based on a panel of “experts”, about whether advertising is an example of cultural artwork, and you have read two short passages from the novel White Noise that parody advertising and the American phenomenon of consumerism.
You have brought in a printed advertisement from a newspaper, magazine, or the internet which attempts to sell a product or service.  The advertisement should have both visual (pictures) and copy (words).  
Thinking about the assignment:
Look at the advertisement you have selected. Consider the publication that the ad came from.  
· In what ways does your ad reflect a capitalist economy?

· In what ways does it reflect Anglo-American culture or non-Anglo-American culture?


Your Assignment:

Take a position on whether you think advertising is a good way to learn about a culture.  Is advertising reflective of a culture in the same way that art is?  Is advertising influenced by culture or does advertising influence our culture?  Support your position by using the ad you have chosen, any pertinent information from the readings, and your own experience.
You might also need to include some of the following in your discussion:

· Briefly describe the audience that the ad appeals to.  
· Discuss how the ad is reflective of the values/culture/beliefs that the advertisers assume the audience has?  
· Analyze how and why the ad is appealing or not appealing to its intended audience?
Additional Considerations:
· You will have the entire class period to complete this assignment.  Please use a Blue Book.

· Remember to apply some of the strategies we brainstormed for timed writing.

· The in-class paper should reflect a coherent well organized essay with a thesis statement and body paragraphs that give support for generalizations you make.
· Keep in mind that this paper will be the basis for a revision that will be typed and completed outside of class.  You will receive additional instructions for the revision.
· This in-class paper is worth 25 points.  The outside revision will be worth additional points.
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Instructions for Revision Outside of Class

1. Take part of your in-class exam (the thesis, the examples, the introduction, one sentence that had a great idea) and use that as a basis for a new essay that answers this same assignment.  Because you will have time to think more about this subject, your new essay should not merely be a “cleaned-up” version of the in-class exam but a substantial revision that rethinks the topic.  You may even choose a new ad(s) as an example.
2. The revision should contain a clear and specific thesis and the paper should be well-organized with an introduction, body paragraphs, and conclusion.  Be sure that the revised essay is not overly formulaic (as your in-class writing may have been).

3. You should include support from at least one the readings on advertising.

4. In addition to the revised essay, please type a short letter (single-spaced) not more than one page to me explaining your revision.  Discuss why you chose to keep certain parts of the in-class exam (or kept none of it); which ideas did you rethink or change and why?

· This revision and revision letter will be worth 50 points.

· Pay close attention to organizing your thoughts, having clear focused thesis, and supporting generalizations with specific examples.  

Note:   Revision Workshop will be Monday March 28. (Bring 2 copies total)
Due Date:  Friday April 1, 2005 

