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A manifesto

We, the undersipned, are graphic
designers, photographers and students
who have been brought up inaworld
inwhich the techniques and apparatus
of advertising have persistentiy been
presented 1o us as the most

lucrative, effective and desirable
means of using our talents. \We have
veen bombarded with publications
devoted to this belief, applauding

the work of those who have flogged
their skill and imagination to sell

such things as:

cat food, stemach powders, detergent,
hair reéstorer, striped toothpaste,
aftershave lotion, beforeshave lotion,
slimming diets, fattening diets,
deadorants, fizzy waler, cigarettes,
roll-ons, pull-ans and shp-ons.

By far the greatest time and effort
of those working in the advertising
industey are wasted on these tnvial
purposes, which contnbute hittle

or nothing Lo our national prospenty.

In commaon with an increasing number
of the general public, we have reached
a saturauon poimnt at which the

high pitched scream of consumer
selling 1s no more than sheer noise,
We think that there are other things
more worth using our skill ang
experience on, There are signs for
streets and bulldings, books and
periodicals, catalogues, instructional
manuals, industnal photography,
educational aids, films, television
features, scientific and industrial
pubtlications and all the other media
through which we promote our trade,
our education, our culture and our
greater awareness of the world.

We do not advocate the abolition of
high pressure consumer advertising:
this is not feasible. Nor do we want
to take any of the fun out of life.

But we are proposing a reversal of
priorities in favour of the more
useful and more lasting forms of
communication. We hope that our

society will tire of gimmick
merchants, status salesmen and
hidden persuaders, and that the
prior call on our skills will be

for worthwhile purposes. With this
i mind, we propose (o share our
expernence and opinions, and to
make them availlable 1o colleagues,
students and others who may be
interested,
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The original First Things First manifesto was written 29 November 1963 and published in 1964 by
Ken Garland. It was backed by over 400 graphic designers and artists and also received the backing
of Tony Benn, radical left-wing MP and activist, who published it in its entirety in the Guardian

newspaper.
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Encouraged in this direction, designers then apply their skill and imagination
to sell dog biscuits, designer coffee, diamonds, detergents, hair gel,
cigarettes, credit cards, sneakers, butt toners, light beer and heavy-duty
recreational vehicles. Commercial work has always paid the bills, but many
graphic designers have now let it become, in large measure, what graphic
designers do. This, in turn, is how the world perceives design.The

profession's time and energy is used up manufacturing demand for things

that are inessential at best.

It rallied against the consumerist culture that was purely concerned with buying and selling things
and tried to highlight a Humanist dimension to graphic design theory. It was later updated and
republished with a new group of signatories as the First Things First 2000 manifesto.
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We propose a reversal of priorities in favor of more useful, lasting

and democratic forms of communication - a mindshift away from

product marketing and toward the exploration and production of a

new kind of meaning.

It rallied against the consumerist culture that was purely concerned with buying and selling things
and tried to highlight a Humanist dimension to graphic design theory. It was later updated and
republished with a new group of signatories as the First Things First 2000 manifesto.
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is an American conceptual artist. Much of her work consists of black-and-white photographs
overlaid with declarative captions—in white-on-red Futura Bold Oblique or Helvetica Ultra
Condensed. The phrases in her works often include use of pronouns such as "you
and "they".
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studying art and design at Parsons School of Design in New York, Kruger obtained a design job at
Condé Nast Publications. She initially worked at Mademoiselle Magazine and later at House and
Garden, Aperture, and other publications.



Much of Kruger's work engages the merging of found photographs from existing sources. Much of
her text questions the viewer about feminism, consumerism, and individual autonomy and desire,
although her black-and-white images are culled from the mainstream magazines that sell the very
ideas she is disputing.
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Much of Kruger's work engages the merging of found photographs from existing sources. Much of
her text questions the viewer about feminism, consumerism, and individual autonomy and desire,
although her black-and-white images are culled from the mainstream magazines that sell the very
ideas she is disputing.
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Much of Kruger's work engages the merging of found photographs from existing sources. Much of
her text questions the viewer about feminism, consumerism, and individual autonomy and desire,
although her black-and-white images are culled from the mainstream magazines that sell the very
ideas she is disputing.
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In 1979 Kalman, helped start the design firm M&Co, which did corporate work for such diverse
clients as the Limited Corporation, the New Wave music group Talking Heads, Kalman also worked
as creative director of Interview magazine in the early 1990s.



Tibor Kalman
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Kalman became founding editor-in-chief of the Benetton-sponsored Colors magazine in 1990. In
1993, Kalman closed M&Co and moved to Rome, to work exclusively on the magazine. Billed as 'a
magazine about the rest of the world', Colors focused on multiculturalism and global awareness.



Tibor Kalman

Kalman was one of the 33 signers of the First Things First 2000 manifesto.
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A recurring theme of Barnbrook's graphic design is the series of personal responses to noted
political events, that often follow or develop detournement methods. He describes as a major
influence to his work 'an inner anger which is a response to all the unfairness that is in this world'.
[8] He has stated his ambition to use 'design as a weapon for social change’
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He was one of the 33 signers of the First Things First 2000 manifesto.
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A détournement is a technique developed in the 1950s by the Letterist International and consist in
"turning expressions of the capitalist system against itself."
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He did some work with Adbusters in which describes itself as "a global network of artists, activists,
writers, pranksters, students, educators and entrepreneurs who want to advance the new social
activist movement of the information age.
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He did some work with Adbusters in which describes itself as "a global network of artists, activists,
writers, pranksters, students, educators and entrepreneurs who want to advance the new social
activist movement of the information age.



Bruce Mau

is a Canadian designer. Mau is the creative director of Bruce Mau Design, and the founder of the
Institute without Boundaries.
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Massive Change. The exhibition, which was commissioned by the Vancouver Art Gallery and
sponsored by Altria, looks at how design can be used as a methodology to address the problems
inherent to our social, economic and political systems. The exhibit looks at the implementation of
new ideas and technologies to address issues like environmental sustainability and poverty.
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Massive Change. The exhibition, which was commissioned by the Vancouver Art Gallery and
sponsored by Altria, looks at how design can be used as a methodology to address the problems
inherent to our social, economic and political systems. The exhibit looks at the implementation of
new ideas and technologies to address issues like environmental sustainability and poverty.




Bruce Mau

LIRS, '
S T ]
S i
PN b
‘ h&"‘gés )i
D=§:‘.EEE a’— - '“V,‘s z.«,:}n':l’
— * " y vl
‘ P W s ; -ﬂ-_,! =a(d-a g Ofn' :
T n o™ =i _me = 1= LR
- it OB S, pot (1 = WALy
Byasy i oi g Ena N i gsaes s 1 E ] LSS =ER R BB o 0 W0 ‘1
St wl o O g, B iy gane 1] =il IS e
Mo=ooii SIS Rh annieliieeRieg, Ly i —eanf S8 mm )
!lg!;:.:.‘: n Q'e‘..lllui"'l P l'g:g-1.--l l-s‘.g.ﬂ : My l
e~ 3‘.3 !‘... Oa.nn,.“::. :a:.a’..'-..'--i .---- .’J,m'l
Pt e e R e e et
B G=z5l CEMN N TRODaRet an S oo e o) 0 O 0 W "
= pEmSenaminnae.  ORE-DIR0 0L aommm § ol sy
-.E 0 M lagan '-.! WAREN~E Emm | — L[] ‘ ---n *u. "p;.“‘
| @ =13 e B NI e ] o 5 0 I e bl ond
B = € INEPA g N R o N
Bis 5 Bussmag e BRRa0N- 11 | Y S e
[ et e ' e — B - : _,‘"' = = ' ' -
5 i = e LTI o ey f 3 g."ff’;"'o-if;f""
= = Tos EEw el
At SFa= LN N
,A.’(Z. ‘4:-?‘.-0',.1 -_— ’..‘. 'fl‘ 3 |
e A R | 'R
ESe™ F oSy o .
— et e iy T
2> I masSEt )
~ i
» S

Massive Change. The exhibition, which was commissioned by the Vancouver Art Gallery and
sponsored by Altria, looks at how design can be used as a methodology to address the problems
inherent to our social, economic and political systems. The exhibit looks at the implementation of
new ideas and technologies to address issues like environmental sustainability and poverty.




James Victore

James Victore runs an independent design studio hell-bent on world domination. He is an author,
designer, filmmaker and firestarter. He continually strives to make work that is sexy, strong and
memorable; work that tows the line between the sacred and the profane.



