Brewery
seeks local -

x@t;ggleltlon

By Henry Schulman - L
The Tribune

EMERYVILLE — Maureen
Lojo and Tad Stratford got their
commerical refrigerator from.
the Starry Plough dance hall. -
Their large steam kettle came
off a ship; their small kettle
from a soup kitchen."

Such is the makeshift world of
“micro breweries,” the small en-
terprises where homemade beer
recipes are produced and sold in
manageable quantities. 7

Lojo and Stratford, teenage. 5 )
sweethearts who were later’*

graduated from UC-Berkeley, ..
operate a new micro brewery *
here in Emeryville called Gold- -,

en Pacific Brewing Co.~THey -3

produce a British-style ale pack-w ‘

aged in unusual five-gallon box- .
es that sell for $20.
These self-taught. brewers

:ray
said their first sale five months : - ey barle m

ago culminated several years of.,
dreaming and planning, and re
modeling the General Motors en
gine factory they have convert
ed into a brewery. L

Micro breweries are not that
uncommon in the Eastbay. In.

fact, Golden Pacific is located . ;'1

close to the better-known Thou-
sand Oaks and Roaring Rock
breweries in Berkeley.

What makes Golden Pacific
unusual is the unlikely proprie-
tors: Besides being young (Strat-
ford is 26, Lojo 25), they don’t
consider themselves connoxs-
seurs of fine beer. " :

“m a Lucky Lager kind of
guy when it comes to drinking
beer,” said Stratford, who quit

his job as an accounting assist-

ant for UC-Berkeley to'devote-

EEIN

_to sell their first box of beer, she -f

his full attention to the brewery.: 2

They said they have always
wanted to run their own business
and just'saw a need for a high
quality, locally produced beer.

The couple is also unique be-«
‘cause they took no beermakxng

classes before starting the busi- . imenting With" “differént recipes. £s
ness. They said they learned ev-_.. before-discovering-the blend Sl
erything - by reading books, -+~ they wanted to produce, ="
- which are still stacked atop m .

large plastlc contamers that

uor hcense, clean the used eqmp-

i brtter al
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hold the taste untrl 1t fermented for about
‘% turned out well.
-t

“school !
erkeley Students throwing

ive weeks Stratford saxd but it -

as ready in May, when R
was “Just endmg at - UC-+ - Stratford.

- f

boxes to addresses m Oakland
and Berkeley. ::..
“We would like to get people
to come in for tastmg, said

“But it's hard to get people to

4+ orid-of-the-year parties saw the . .:come to Emeryville,” said Lojo,

_¥. tiny ad that Stratford and Lojo
I placed in the campus paper and
_,bought the beer, which is sold in

The beer actually lies in gas-
lled plastic contalners mserted
into the'boxes. © ..

. “It’s a good, strong- ale, sard
Berkeley resident Steve Glaeser,
. who the beermakers said is thelr
best customer. -

“It’s. definitely in the top 10

After fmal]y sxgmng a lease
last year, it took them 13 months _

said..They first had to get a lig-"*

ment they had purchased, msta 1.
Y P ‘L% said Glaeser; who fancies him-

there less~than a year:&:
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] e‘@ks“iﬁ‘ihe kitch-e3% they sell 30 to 4 boxesof b
fiéme'exper- 2% W Week, not quite enOugh &

break.

w==-- 840,000 in the venture.” " ™

flrst mass produce\d batch would _' beer ‘they are delivering the $20

E SN

.

boxes for convenience. - ./ * .7

:pereent of the heers I have had.” i

(GoldeniPacific) shavegbeer
“TT" v

3

even. Stratford ‘said théy” haye’, :
‘invested-between »$30 000 - to Rl Golden Pacrflc, at 5515 Doyle

:Theyzhad no"‘idea“‘h‘bw thexr“‘ ‘r* When they are not making the

. ablendo

k gi,‘;’é‘fé{’ga‘“d,‘shtf 2 u{ildlrt:agsﬁggs “:self a connoisséur of British ales.
_heer! : WEEL: 42 4They’ve still got sorie kinks’ toa
- Lojo said they ante % ’B % h-work out; but the British br(‘iewfer- .
§ y¥jes thave been arounds for. .
beer ‘that mor§esembléd*the hundrods, of  years. These guys

_finishing his sentence.

Although they have deveIOped
ale that customers ap-
parently like, the' Golden Pacific

:,'beer makers admit they have

not been as successful spreadmg
the word.

“Most of our sales come from
repeat customers, which tells a
lot about our quality but not
much for our marketing skills,”
-said -Lojo, a Hayward ngh
School graduate. s

-Stratford, who atterded near-

_by Castro “Valley High, said he

,t want.Golden Pacific to. a
W50 much that he, and LO]O
‘brew w.all’ thebee O

“For that reason, he said, they

. .don’t Want phenomenal acclaim,:
Jongt.w me 5y
} Jus‘ﬁ a iuca& ,(wf&.' g t'-ck ant

‘_ ‘We! dont ‘care if someone in

f e\;rer”y'one ‘ln Berkeley to;”

A

know who we are.”

7St "is open for beer ‘tasting’
Thursday ‘through. Saturday
- from 4 to 6 P

“




