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know your voice

• formal voice
• standard voice
• casual voice



voice decides

• logo
• color palette
• font
• graphic elements
• university name

standard voice +  
primary logos  
appropriate 
95% of the time



Designing a strong brand identity at Sacramento State
COLORS FONTSGRAPHIC  ELEMENTS

FORMAL VOICE

STANDARD VOICE

CASUAL VOICE

The Sacramento State 
Brand Center is a 
resource available to 
everyone on campus. It 
features downloadable 
logos, color palettes, 
the design elements, 
all the related usage guidelines, more 
than 135 pre-designed templates for 
fliers, brochures, reports, invitations, 
presentations, and much more.  The 
online center is also home to the brand 
platform and basic messaging, points 
of pride, guidelines for advertising, 
photography and video, as well as 
best practices for web, social media 
and mobile, along with the identity 
guidelines for University sub-identities.

To be a long-lasting resource and to 
meet evolving campus needs, the  
Brand Center is updated regularly.

www.csus.edu/brandAll this and more 
available at:

EXAMPLES

www.csus.edu/testing

CALIFORNIA STATE UNIVERSITY, SACRAMENTO
Testing Center | Lassen Hall, Room 2302 
Office Hours: 7:30am – 4:00pm
Phone: (916) 278-6296  |  Fax: (916) 278-7867 
testingcenter@csus.edu  |  www.csus.edu/testing

Testing Center
S A C R A M E N T O  S T A T E

S A C R A M E N T O  S T A T E

TEST SECURITY

Testing security is the primary responsibility of the 

Testing Center. To safeguard the integrity and accuracy 

of each exam, we adhere to strict testing protocol. 

To eliminate the possibility of test breaches, photo 

identification is required of all test takers and staff or 

faculty picking up exams. Persons testing in our facilities 

must store all personal belongings in a locker provided 

by the Testing Center, and may not have any electronic 

devices (i.e., cell phones, laptops, tablets, E-Readers, 

etc…)  in the testing room. Test proctors closely monitor 

all test takers for unauthorized materials to maintain the 

integrity of the testing environment.

Testing Center staff does not participate in the 

preparation or coaching of test takers. In agreement 

with the Educational Testing Service, in order “[t]o avoid 

a conflict of interests or appearance of impropriety… 

[the] test center staff must not be involved in courses, 

workshops, or tutoring activities, whether public or 

private, which involve intensive drilling on questions 

similar to tests [we] are administering, or any other 

coaching activity the purpose of which is to address the 

content [of any] secure… test.”

Professional service in testing and assessment

Testing 
Center

ACCESS THE TESTING CENTER ONLINE
At our website, www.csus.edu/testing, you can:

• Schedule appointments for special 

accommodation, group room exams

• Schedule appointments for make-up exams

• Access all test instruction forms required by  

the Testing Center

• Find links to national test program websites

• Register for the WPG and WPJ (during open 

registration periods) 

• Get more information about all our  

testing programs

You’re Invited
THIS IS WHERE THE NAME OF YOUR EVENT GOES

In standard voice, we are 
Sacramento State 

In casual voice, we are  
Sac State 

In formal voice, we are 
California State University, 

Sacramento 

Reserved for distinctive events and 
communications, the formal voice is 
dignified and institutional by nature. 
It is used in official documents, 
announcements, and ceremonies, as 
well as nationally and internationally.

Engaging and informational, this is the 
most common voice. It is used with 
many audiences, including students, 
families, faculty, staff, alumni, and 
community members. It is appropriate 
on and off campus.

Informal, friendly and energetic, 
these communications are for groups 
very familiar with the University, such 
as current students, recent alumni, 
faculty, and staff. Casual voice is used 
primarily on campus.

HEADLINES & 
SUBHEADS

Trajan & 
Trajan Pro
The entire font family 
can be used. This font 
must be purchased.

Myriad &  
Myriad Pro
The entire font family 
can be used. This font 
must be purchased.

Aleo
The entire font family 
can be used. This font 
can be downloaded 
for free.

BODY COPY
Myriad &  
Myriad Pro
The entire font family 
can be used. This font 
must be purchased.

Garamond
This font should be 
used as an alternative 
to Myriad in body 
copy. It is a standard 
font available with 
most programs. 

SCRIPT
Script fonts should 
only be used in 
small amounts, not 
as body copy.

Scriptina
This font can be 
downloaded for free.

Great Vibes
This font can be 
downloaded for free.

Lobster
This font can be 
downloaded for free. 
Lobster is for casual 
voice only.

Headline for 
Event
SUBHEAD FOR THE EVENT GOES HERE

date: Date, Month, Year

time: 1:30–3:00 p.m.

location: Location Name

This is Where the 
Inside Large Heading 
Goes

Inside Heading Goes Here

Inside Subhead Goes Here

This is where the inside body text goes. This is where the inside 
body text goes. This is where the inside body text goes. This is 
where the inside body text goes. This is where the inside body text 
goes. This is where the inside body text goes. This is where the 
inside body text goes.

Inside Subhead Goes Here

This is where the inside body text goes. This is where the inside 
body text goes. This is where the inside body text goes. This is 
where the inside body text goes. This is where the inside body text 
goes. This is where the inside body text goes. This is where the 
inside body text goes.

Inside Subhead Goes Here

This is where the inside body text goes. This is where the inside 
body text goes. This is where the inside body text goes. This is 
where the inside body text goes. This is where the inside body text 
goes. This is where the inside body text goes. This is where the 
inside body text goes.

Inside Heading Goes Here

Inside Subhead Goes Here

This is where the inside body text goes. This is where the inside 
body text goes. This is where the inside body text goes. This is 
where the inside body text goes. This is where the inside body text 
goes. This is where the inside body text goes. This is where the 
inside body text goes.

Inside Subhead Goes Here

This is where the inside body text goes. This is where the inside 
body text goes. This is where the inside body text goes. This is 
where the inside body text goes. This is where the inside body text 
goes. This is where the inside body text goes. This is where the 
inside body text goes.

Inside Subhead Goes Here

• This is where the inside body text goes. This is where the inside 
body text goes. 

• This is where the inside body text goes. This is where the inside 
body text goes.

Inside Heading Goes Here

Inside Subhead Goes Here

This is where the inside body text goes. This is where the inside 
body text goes. This is where the inside body text goes. This is 
where the inside body text goes. This is where the inside body text 
goes. This is where the inside body text goes. This is where the 
inside body text goes.

Inside Subhead Goes Here

This is where the inside body text goes. This is where the inside 
body text goes. This is where the inside body text goes. This is 
where the inside body text goes. This is where the inside body text 
goes. This is where the inside body text goes. This is where the 
inside body text goes. This is where the inside body text goes. This 
is where the inside body text goes. This is where the inside body 
text goes.

Inside Subhead Goes Here

• This is where the inside body text goes. This is where the inside 
body text goes. 

• This is where the inside body text goes. This is where the inside 
body text goes.

Inside Heading Goes Here

Inside Subhead Goes Here

This is where the inside body text goes. This is where the inside 
body text goes. This is where the inside body text goes. This is 
where the inside body text goes. This is where the inside body text 
goes. This is where the inside body text goes. This is where the 
inside body text goes.

Inside Subhead Goes Here

This is where the inside body text goes. This is where the inside 
body text goes. This is where the inside body text goes. This is 
where the inside body text goes. This is where the inside body text 
goes. This is where the inside body text goes. This is where the 
inside body text goes. This is where the inside body text goes. This 
is where the inside body text goes. This is where the inside body 
text goes.

Inside Heading Goes Here

Inside Subhead Goes Here

This is where the inside body text goes. This is where the inside 
body text goes. This is where the inside body text goes. This is 
where the inside body text goes. This is where the inside body text 
goes. This is where the inside body text goes. This is where the 
inside body text goes.

Inside Subhead Goes Here

This is where the inside body text goes. This is where the inside 
body text goes. This is where the inside body text goes. This is 
where the inside body text goes. This is where the inside body text 
goes. This is where the inside body text goes. This is where the 
inside body text goes. This is where the inside body text goes. This 
is where the inside body text goes. This is where the inside body 
text goes.

“This is where the pull quote goes. This 

is where the pull quote goes. This is 

where the pull quote goes. This is 

where the pull quote goes. This is 

where the pull quote goes. This is 

where the pull quote goes. This is 

where the pull quote goes.”

Inside Subhead Goes Here
Inside body text white goes here. Inside body text white goes here. 
Inside body text white goes here. Inside body text white goes here. 
Inside body text white goes here. Inside body text white goes here. 
Inside body text white goes here.

Inside body text white goes here. Inside body text white goes here. 
Inside body text white goes here. Inside body text white goes here. 
Inside body text white goes here. Inside body text white goes here. 
Inside body text white goes here. Inside body text white goes here. 
Inside body text white goes here. Inside body text white goes here. 
Inside body text white goes here. Inside body text white goes here. 
Inside body text white goes here. Inside body text white goes here. 
Inside body text white goes here. Inside body text white goes here. 
Inside body text white goes here. Inside body text white goes here.

Inside Subhead Goes Here
• Inside bullet list white goes here. Inside bullet list white goes here.

• Inside bullet list white goes here. Inside bullet list white goes here.

• Inside bullet list white goes here. Inside bullet list white goes here.

• Inside bullet list white goes here. Inside bullet list white goes here.

• Inside bullet list white goes here. Inside bullet list white goes here.

• Inside bullet list white goes here. Inside bullet list white goes here.

Inside Subhead Goes 
Here
Inside body text white goes 
here. Inside body text white 
goes here. Inside body text 
white goes here. Inside body 
text white goes here. Inside body text white goes here. Inside body 
text white goes here. Inside body text white goes here. Inside body 
text white goes here. Inside body text white goes here. Inside body 
text white goes here. Inside body text white goes here.

Inside body text white goes here. Inside body text white goes here. 
Inside body text white goes here. Inside body text white goes here. 
Inside body text white goes here. Inside body text white goes here. 
Inside body text white goes here.

• Inside bullet list white goes here. Inside bullet list white goes here.

• Inside bullet list white goes here. Inside bullet list white goes here.

• Inside bullet list white goes here. Inside bullet list white goes here.

Inside body text white goes here. Inside body text white goes here. 
Inside body text white goes here. Inside body text white goes here. 
Inside body text white goes here. Inside body text white goes here. 
Inside body text white goes here. Inside body text white goes here. 
Inside body text white goes here. Inside body text white goes here.

ADDITIONAL LOGOS CAN GO HERE This is Where Your 
Headline Goes
BROCHURE SUBHEAD GOES HERE

Inside Subhead Goes Here
Inside body text white goes here. Inside body text white goes here. 
Inside body text white goes here. Inside body text white goes here. 
Inside body text white goes here. Inside body text white goes here. 
Inside body text white goes here.

Inside body text white goes here. Inside body text white goes here. 
Inside body text white goes here. Inside body text white goes here. 
Inside body text white goes here. Inside body text white goes here. 
Inside body text white goes here. Inside body text white goes here. 
Inside body text white goes here.

Inside Subhead Goes Here
• Inside bullet list white goes here. Inside bullet list white goes here.

• Inside bullet list white goes here. Inside bullet list white goes here.

• Inside bullet list white goes here. Inside bullet list white goes here.

Inside Subhead Goes Here
Inside body text white goes here. Inside body text white goes here. 
Inside body text white goes here. Inside body text white goes here. 
Inside body text white goes here. Inside body text white goes here. 
Inside body text white goes here. Inside body text white goes here. 
Inside body text white goes here. Inside body text white goes here. 
Inside body text white goes here.

Inside body text white goes here. Inside body text white goes here. 
Inside body text white goes here. Inside body text white goes here. 
Inside body text white goes here. Inside body text white goes here. 
Inside body text white goes here.

• Inside bullet list white goes here. Inside bullet list white goes here.

“This is where the pull quote goes. This is 

where the pull quote goes. This is where the 

pull quote goes. This is where the pull quote 

goes. This is where the pull quote goes. This is 

where the pull quote goes.”

California State University, Sacramento
Department
Building & Room, MS 6999 
6000 J Street
Sacramento, CA 95819
phone: XXX-XXX-XXXX
csus.edu/XXXXXXXXXXXX

2.18 

 H E A D L I N E  O R  N A M E  O F  
Y O U R  E V E N T  G O E S  H E R E  
This is where your event subhead goes. 
 

SIDE MARGIN SUBHEAD 

Side margin is body text. Use the 
body text style for your side margin. 
Side margin is body text. Use this text 
style for your side margin. Side 
margin is body text. Use this text 
style for your side margin. Side 
margin is body text. Use this text 
style for your side margin. 

• Here is a bullet style. Use this 
style for your bullet points. Here 
is the bullet style. Use this style 
for your bullet points. 

• Here is a bullet style. Use this 
style for your bullet points. Here 
is the bullet style.  

“Side margin call 
out. Use this style 
for call outs. Side 
margin call out 
style.” 

SUBHEAD 

Second Subhead  
This is the body text style. Use this style for body text. This is the body text style. 
Use this style for body text. This is the body text style. Use this style for body text. 
This is the body text style. This is the body text style. Use this style for body text. 
This is the body text style. This is the body text style. 

• Here is a bullet style. Use this style for your bullet points. Here is the bullet 
style. Use this style for your bullet points. 

• Here is a bullet style. Use this style for your bullet points. Here is the bullet 
style. Use this style for your bullet points. 

Second Subhead  
This is the body text style. Use this style for body text. This is the body text style. 
Use this style for body text. This is the body text style. Use this style for body text. 
This is the body text style. This is the body text style. Use this style for body text.  

Second Subhead  
This is the body text style. Use this style for body text. This is the body text style. 
Use this style for body text. This is the body text style. Use this style for body text. 
This is the body text style. This is the body text style. Use this style for body text. 

 

csus.edu/xxxxxx 
 

TM

John Doe Presents:

Together We Achieve Unity
Lorem Ipsum Dolor Sitreu Amet Consectet Are Dolo Risus Neque Element 

Lorem Ipsum Dolor Sitreu Amet Consectet 

csus.edu

HORNET GREEN IS THE NEW BLACK

DATE:  Day, Month, Year

TIME:  1:30-3:00 p.m.

LOCATION:    Ullamcorper 
Hall

For more information 
contact 
ullamcorper et metus 
Aliquam erat velit, tincidunt 
eu placer.

WELCOME!

AN OPEN HOUSE FOR THE  
COLLEGE OF ARTS & LETTERS

www.csus.edu/festival

April 12, 2015

A LETTER FROM THE DEAN

DEPARTMENTS

Thank you for joining us for our third Sunday 
Funday! We hope today provides you a chance 
to explore, create, experience and appreciate 
all the College of Arts & Letters has to offer. Our 
students continue to inspire us and the work we 
do to ensure they not only achieve an education 
while at Sacramento State, but also develop a 
sense of self and unending spirit of exploration. 
Our students are our future and we are excited 
to see what lies ahead for us all! 

—Edward S. Inch

Thank you for attending the open house for the 
College of Arts & Letters! Sunday Funday is an 
opportunity for the college to welcome our stu-
dents, staff, faculty, alumni, neighbors and their 
families to campus for one day to experience our 
creative and explorative areas programs of study. 
It is a day to have fun and thank our community 
for supporting us.

Sunday Funday celebrates what 
makes our programs so unique 
and how our college contributes 
to the vibrancy of campus and 
produces creative and inquis-
itive alumni. We are proud of 
who we are and what we do 
and are excited to collaborate 
as a college and community!

Art 
Communication Studies 
Design 
English 
Foreign Languages 
History 
Humanities & Religious Studies 
Music 
Philosophy 
Theatre & Dance

11am–4pm

THANK YOU TO  
OUR SPONSORS

Alumni Center 

BANDALOOP 

Capital Public Radio 

Mobile Rock 

Reprographics 

SactoMoFo 

University Advancement

WHY SHOULD I DO AN INTERNSHIP?
Internships help you gain experience in your 
field of study. Having experience will make you 
much more competitive once you graduate 
and start looking for full time work. Your 
internship will also help build your confidence 
and you will have better success during an 
interview.

Employers are not just looking for a college 

degree; they also want to know what else you 

have done to PREPARE FOR A CAREER. 

Completing an internship is a perfect way to prepare 
for your career. During your internship you will learn 
business etiquette and what it is like to work with 
other professionals. This is a great opportunity for you 
to network and be an exemplary employee. You never 
know when a full time job may be offered to you.

WHEN DO I START?
You should start looking for your internship the 
semester before you want to begin your internship. 
Remember, looking for an internship takes time and 
you need time to prepare.

If you want credit for your internship, you can contact 
your academic department for approval. Just know 
that you must secure your internship by census date, 
which is about one month after school begins.

SAMPLE INTERNSHIPS (PARTIAL LIST)

AFLAC

American Cancer Society

American Lung Association of California

Autism Center for Excellence

Bristol Hospice

Burnett and Company LLP

CBS Radio

Chevron

CIA

Cohn Reznick

Crocker Art Museum

Deloitte & Touche LLP

Disney College Program

Enterprise Rent-A-Car

Eskaton Foundation 
FBI

Governor’s Office

Intel

Kohl’s

Opening Doors, Inc.

PG&E

PricewaterhouseCoopers

Sacramento County Assessor’s Office

Sacramento County Coroner’s Office

Sacramento Export Assistance Center

Sacramento Kings

Sacramento LBGT Community Center

Sacramento News & Review

Sacramento River Cats

Sacramento State Athletics Department

Sacramento State Capital Public Radio

San Diego Gas & Electric

SMUD

State Capital

Target

Washington DC

QUESTIONS? CONTACT
Candace McGee, Internship Manager  |  cmcgee@csus.edu  |  916 278 7207  |  Lassen Hall 1013 

CALIFORNIA STATE UNIVERSITY,  
SACRAMENTO

CALIFORNIA STATE UNIVERSITY, SACRAMENTO
Academic Advising & Career Center 
6000 J Street  |  Sacramento, CA 95819-6064
Phone: (916) 278-6231   |  careercenter@csus.edu 

CALIFORNIA STATE UNIVERSITY, SACRAMENTO
Academic Advising & Career Center 
6000 J Street  |  Sacramento, CA 95819-6064
Phone: (916) 278-6231   |  careercenter@csus.edu

The Bridge to Your Career

www.csus.edu/careercenter

Student 
Internships

• Monetary Awards for Student Presenters 
       and Faculty Mentors
• Build Your Resume
• Professional Workshops

Open to All Disciplines  

SAVE the DATE
March 1, 2013

Student Research 
Symposium
A Navigation of Student Discoveries

20
13

 

Template 
categories:

www.csus.edu/brand/toolkit

CASUAL VOICE

STANDARD VOICE

FORMAL VOICE

with green dominant

with Sac State Green dominant

Redwood Grove 
Green 
Pantone 560 C

White Birch 
Pantone 616 C

Stinger Green
Pantone 341 C

Hornet Yellow 
Pantone 110 C

Evergreen Ash 
Pantone 347 C

Spruce Green 
Pantone 369 C

90% MUST BE

Red Maple
Pantone 7599 C

Ginkgo Gold 
Pantone 7406 C

American 
River Teal 
Pantone 3155 C

Pomegranate 
Pantone 202 C

California 
Poppy
Pantone 124 C

Desert Olive 
Pantone 384 C

Mulberry 
Pantone 689 C

Kumquat 
Orange
Pantone 131 C

Pineapple 
Guava 
Pantone 611 C

Guy West 
Bridge 
Orange 
Pantone 153 C

Black Walnut
Pantone 7532 C

Princess Tree 
Purple 
Pantone 7670 C

Squirrel Brown 
Pantone 140 C

No.2 Pencil 
Yellow
Pantone 116 C

Apple Green 
Pantone 361 C

Flamin’ Hot 
Orange 
Pantone 7579 C

Bike Lane 
Lime 
Pantone 382 C

Rose Garden 
Red 
Pantone 193 C

Phlagleblast 
Fuchsia 
Pantone 513 C

Blue Book 
Cyan 
Pantone 326 C

Blue Gum 
Eucalyptus
Pantone 7467 C

10% MAY BE

Sac State Green
Pantone 343 C

Sac State Gold
Pantone 4525 C

Redwood Grove 
Green 
Pantone 560 C

White Birch 
Pantone 616 C

Stinger Green
Pantone 341 C

Hornet Yellow 
Pantone 110 C

Evergreen Ash 
Pantone 347 C

Spruce Green 
Pantone 369 C

30% MUST BE

70% MAY BE

Sac State Green
Pantone 343 C

Sac State Gold
Pantone 4525 C

10% MUST BE

Sac State Green
Pantone 343 C

Sac State Gold
Pantone 4525 C

90% MAY BE

Red Maple
Pantone 7599 C

Ginkgo Gold 
Pantone 7406 C

American 
River Teal 
Pantone 3155 C

Pomegranate 
Pantone 202 C

California 
Poppy
Pantone 124 C

Desert Olive 
Pantone 384 C

Mulberry 
Pantone 689 C

Kumquat 
Orange
Pantone 131 C

Pineapple 
Guava 
Pantone 611 C

Guy West 
Bridge 
Orange 
Pantone 153 C

Black Walnut
Pantone 7532 C

Princess Tree 
Purple 
Pantone 7670 C

Squirrel Brown 
Pantone 140 C

Redwood Grove 
Green 
Pantone 560 C

White Birch 
Pantone 616 C

Stinger Green
Pantone 341 C

Hornet Yellow 
Pantone 110 C

Evergreen Ash 
Pantone 347 C

Spruce Green 
Pantone 369 C

Red Maple
Pantone 7599 C

Ginkgo Gold 
Pantone 7406 C

American 
River Teal 
Pantone 3155 C

Pomegranate 
Pantone 202 C

California 
Poppy
Pantone 124 C

Desert Olive 
Pantone 384 C

Mulberry 
Pantone 689 C

Kumquat 
Orange
Pantone 131 C

Pineapple 
Guava 
Pantone 611 C

Guy West 
Bridge 
Orange 
Pantone 153 C

Black Walnut
Pantone 7532 C

Princess Tree 
Purple 
Pantone 7670 C

Squirrel 
Brown 
Pantone 140 C

with Sac State Green dominant

Brand-At-A-Glance  
available in Brand Center

https://mysacstate-my.sharepoint.com/personal/ua-um1_saclink_csus_edu1/_layouts/15/onedrive.aspx?id=%2Fpersonal%2Fua%2Dum1%5Fsaclink%5Fcsus%5Fedu1%2FDocuments%2FBrand%20Center%20Toolkit%2FPDFs%2FResources%20for%20Campus%2FSac%5FState%5FBrand%5Fat%5Fa%5FGlance%2Epdf&parent=%2Fpersonal%2Fua%2Dum1%5Fsaclink%5Fcsus%5Fedu1%2FDocuments%2FBrand%20Center%20Toolkit%2FPDFs%2FResources%20for%20Campus&ga=1
https://mysacstate-my.sharepoint.com/personal/ua-um1_saclink_csus_edu1/_layouts/15/onedrive.aspx?id=%2Fpersonal%2Fua%2Dum1%5Fsaclink%5Fcsus%5Fedu1%2FDocuments%2FBrand%20Center%20Toolkit%2FPDFs%2FResources%20for%20Campus%2FSac%5FState%5FBrand%5Fat%5Fa%5FGlance%2Epdf&parent=%2Fpersonal%2Fua%2Dum1%5Fsaclink%5Fcsus%5Fedu1%2FDocuments%2FBrand%20Center%20Toolkit%2FPDFs%2FResources%20for%20Campus&ga=1


www.csus.edu/brand

http://www.csus.edu/brand


Brand Review Process
(allow 5 business days for feedback/approval)

• use link* for initial submission request
• for anything else: universitymarketing@csus.edu
• brand review feedback message types: 
 • “Changes required, please resubmit”

 • “Approved (with changes noted) — Please see the proof for our edits.” 

 • “Approved, this document meets identity guidelines”

* https://sacstateucomm.my.workfront.com/requests/
new?activeTab=tab-new-helpRequest&projectID=62d0a-
ce000313636e4689ce341fc9120&path=

https://sacstateucomm.my.workfront.com/requests/new?activeTab=tab-new-helpRequest&projectID=62d0ace000313636e4689ce341fc9120&path=
mailto:universitymarketing%40csus.edu%20?subject=


Swag, Apparel, and Uniforms
• see Process document in Brand Center
• both UM & CLC approvals needed for Procurement
• use logo with TM
• need csus.edu email to access Brand Center links
 



Vanity Mark Changes
• VM approved between 2016-19 grandfathered 
• request permission before creating
• guidelines for using VM need to be included
• new rules for how VM can look 



annoying details that may  
hold up approval










