
Experiential Learning for Career Readiness 
& Civic Impact

Fashion Entrepreneurship operates from an asset-based 
framework where both students and community partners

contribute meaningful strengths. 
Community partners offer industry knowledge and 

mentorship, while students bring fresh ideas, creativity, and 
technical skills. 

This approach creates a mutually beneficial experience, 
where students build confidence and partners
gain valuable support and  new perspectives.

Program Description 
Fashion Entrepreneurship (FASH 146) is a course where students 

develop fashion or retail business concepts and complete a 
professional business plan while working with local community 

partners through a service-learning component. Students 
complete 45 hours of experiential learning, applying branding, 
merchandising, marketing, and business strategy in real-world 
settings, preparing them with practical skills, confidence, and 

real industry experience.

Fashion Merchandising & Management
From Learning to Industry: Fashion Entrepreneurship in Action
Professor Esther Amato, MBA, and Professor Dong Shen, PhD

Article Consignment, Crossroads Trading, Fashion in the City, Identity Boutique, LiBush International,
Retrospect Vintage Fashion,  Sparkle Bridal Couture, SWAGGER, Topstitch Production, Threadeco
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“Students have been courteous, hardworking, and eager to learn. They have been 
a great support to LiBush, and it has been a pleasure to be part of their 

growth.”— Linet Winbush, Owner, LiBush International

Community Impact
Community partners benefited from student contributions in merchandising, marketing, and 

retail operations, gaining fresh perspectives and creative support. Student involvement 
helped address business needs while building relationships that often led to internships and 

employment.
“My experience has been very positive. Students are prepared and ready 

to learn.” — Theresa Bruno, Owner, Identity Boutique

Campus Community Impact
Students strengthened confidence, professionalism, and career 

direction through applied fieldwork experiences. Faculty guided 
students in connecting their work to career goals, while 

partnerships reinforced communication, adaptability, and problem-
solving.

“I gained confidence creating content 
that reflects a brand and connects 
with its audience while developing 

skills in trend research, visual 
storytelling, and collaborating 

within a creative team.”

— Jazmine Calixto, Student, 
Fashion in the City (Community 

Partner)

“Students demonstrate 
strong technical skills 
and creative vision… a 
very positive and 
insightful experience.”
— Hannah Be, Owner, 
Retrospect Vintage
Fashion
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