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Biography 

Beomjoon (Peter) Choi, PhD, is a Professor of Marketing at the College of Business Administration, 

California State University Sacramento. He earned his Ph.D. from the University of Kansas. He 

earned his BA degree in Economics from Sogang University and MBA degree from Seoul National 

University. Dr. Choi’s research interests include misperception, persuasion, corporate social 

responsibility, service failure and recovery, and decision making. Dr. Choi’s research has been 

published in numerous journals such as Psychology and Marketing, European Journal of Marketing, 

Journal of Applied Social Psychology, Internal Journal of Electronic Commerce, Journal of Service 

Theory and Practice, Journal of Service Marketing, and Service Industries Journal. He is a member 

of the American Marketing Association. 



Areas of Interests 

Teaching Marketing Management, Consumer Behavior 

Research Corporate social responsibility, sequential decision making, customer satisfaction and 

loyalty, customer-to-customer interaction, and service recovery 
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Theory and Practice, June, 1-15  
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1991-2011 

Choi, Beomjoon and Jaewoo Joo (2021), “Authentic Information on the Back Label of Wine 
Bottle”, Asia Marketing Journal, 23(3), 13-26 
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promotion emotion, prevention emotion, and attitudinal loyalty in mass services”, Journal of 
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Price Discrimination: How do Firms Increase Profits via Mail-in Rebate Promotions?”, Advances 
in Consumer Research, 36, 504-505.   
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Department Assessment of Student Learning Programs at AACSB Schools”, Journal for 
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