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Biography
Dr. Pingsheng Tong is a Professor of Marketing in the College of Business Administration at

California State University, Sacramento. She received both her Ph.D. and MBA in Business
Administration (Marketing) from Washington State University and Master of Science in
Sociology from lowa State University. Dr. Tong teaches marketing management courses at
both undergraduate and graduate levels. Dr. Tong’s research interests include marketing
strategies, relationship marketing, online advertising and technology, and marketing
education among others. Her work has been published in Journal of Business and Industrial
Marketing, Internet Research, Journal of Education for Business among others and
presented at a number of conferences including the AMA Educators’ Conferences and the
INFORM Marketing Sciences Conference. Dr. Tong is also active in community services
and professional consulting.
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