
Corporate Identity Manual & Guidelines



Rule books for the use of company logos.

Including:

Typography

Colors

Detailed usage guidelines

Examples of incorrect usage

Collateral standards/templates

Multimedia standards
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What are style guides?



Corporate Identity Manual & Guidelines

Developed to ensure the client’s company identity is 

effectively and consistently applied in all forms of 

visual communication to become a memorable 

experience for customers and clients. 

Why create or use them?



Anyone who produces something with brand 

elements on it.  

Creative departments/designers

Printing

Manufacture

Distributors

Employees
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Who uses them?









For this class you will need:

Cover

Table of contents (linked in PDF to actual pages)

Introduction (Identity Statement)

Area of isolation

Size and legibility

Color palette

Positive / negative

Typography

Improper usage

Corporate Identity Manual & Guidelines

Creating your manual 



Design your own

At the very minimum, show logo

(and for this class, your name)

Cover

Table of contents

Logo statement

Area of isolation

Size requirements

Color

Typography

Improper Usage
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Cover
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Include all listed sections to date

Design to be expandable for adding more later

Page #s, all linked and working
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Table of contents

Cover

Table of contents

Logo statement

Area of isolation

Size requirements

Color

Typography

Improper Usage
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2 color logo

1-2 paragraphs describing the mark 

and how it represents the product
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Logo statements

Cover

Table of contents

Logo statement

Area of isolation

Size requirements

Color

Typography

Improper Usage
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Clear space around your logo whenever it is shown

Determined by a part of the logo so it can be 

applied at any size

Exact measurements do not work well, due to the 

fluctuation in reproduction size.

(ex: 2in. clear space is too small on a billboard)
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Area of isolation

Cover

Table of contents

Logo statement

Area of isolation

Size requirements

Color

Typography

Improper Usage



Example:

LOGO must always be shown with an isolation area at least the height of the ‘L’
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Area of isolation

Cover

Table of contents

Logo statement

Area of isolation

Size requirements

Color

Typography

Improper Usage

LOGOx



LOGOx x

x

x

Example:

x = height of letter L

Corporate Identity Manual & Guidelines

Area of isolation

Cover

Table of contents

Logo statement

Area of isolation

Size requirements

Color

Typography

Improper Usage
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Include minimum size requirement

Show logo at that size, with measurements
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Size requirements

Cover

Table of contents

Logo statement

Area of isolation

Size requirements

Color

Typography

Improper Usage
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Black and white (positive)

White logo on black background (negative)

LOGO LOGO
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Color

Cover

Table of contents

Logo statement

Area of isolation

Size requirements

Color

Typography

Improper Usage
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Two spot color logo: label colors on mark 

Include a note or footnote about what 

Pantone is and link to web site
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Color

Cover

Table of contents

Logo statement

Area of isolation

Size requirements

Color

Typography

Improper Usage
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Label logo typefaces

Include link to where typeface can be purchased

(should open browser window in PDF)
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Typography

Cover

Table of contents

Logo statement

Area of isolation

Size requirements

Color

Typography

Improper Usage



Corporate Identity Manual & Guidelines



Show improper examples and explanations of:

Separation of logo elements

Size relationships of components

Color substitutions

Outlining letterforms

Proper background color

Distortion

Logo on a patterned background

Proper reproduction formats (tif, eps)
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Improper Usage

Cover

Table of contents

Logo statement

Area of isolation

Size requirements

Color

Typography

Improper Usage
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Proof read and then proofed again

Turn guide in as a PDF in proper folder

Produce a bound color comp

Collection 1: 50 pts due: 10/2/08

Collection 2: 50 pts due: 11/25/08
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Final file



In professional practice, the manual should expand with the growth 

of the brand. In this class, it will expand to include:

Color

 – CMYK

 – Hexidecimal

Placement

 – Letterhead, bcard, env

Typography

 – Letter specs

 – Business card specs

Additional items of your choice: at least two required
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Creating your manual
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