Coms 5 The Communication Experience

Dr. Mark Stoner

Resource Chapters (for augmenting reading presentations)
Encyclopedias (all topics)
Encyclopedia of Communication and Information (potentially, very helpful)
When you arrive at the resource, click inside "Table of Contents" frame, click "contents. " Then you can use the search tool (upper right corner of screen with magnifying glass icon) to find topics you need.

International Encyclopedia of Communication
Public Speaking (see other resources to help with your speaking below)
Stand Up, Speak Out by Jason S. Wrench, Anne Goding, Danette Ifert Johnson, and Bernardo A. Attias

Mass Media
Understanding Media and Culture: An introduction to Mass Communication by Jack Lule

Social Psychology
Principles of Social Psychology by Charles Stangor

Digital Rhetoric

http://en.wikibooks.org/wiki/Digital_Rhetoric
Visual Rhetoric

http://en.wikibooks.org/wiki/Visual_Rhetoric
Speech/Speaking
Public Speaking (see other resources to help with your speaking below)
Stand Up, Speak Out by Jason S. Wrench, Anne Goding, Danette Ifert Johnson, and Bernardo A. Attias


Communication Theory: 
http://en.wikibooks.org/wiki/Communication_Theory
Relevant Topics in Communication Theory:

Uncertainty Reduction: Charles Berger, Richard Calabrese
This is an early and basic interpersonal communication theory developed to explain the development, maintenance, and function of interpersonal relationships.
Propaganda and the Public: Walter Lippmann, Harold D. Lasswell, Edward Bernays, and Jacques Ellul
Propaganda is a powerful tool of governments, political parties, and now, with the rise of Super PACS, corporations.  Understanding propaganda is essential for citizens of democratic countries if significant personal freedoms are to be preserved.
Uses and Gratifications: Herzog, Katz, and friends
Helps us understand how and why people use media
The Frankfurt School: Max Horkheimer and Theodor Adorno
This chapter is about how culture is constructed, managed, changed, even exploited via communication.  This chapter works well with the optional media assignment, “Merchants of Cool.”
Semiotics and Myth: Roland Barthes
This chapter could be useful in understanding a wide range of communication topics, but it is hard reading.
Orality and Literacy: Walter Ong
This has a section on visual communication and its effects on thinking that you may find interesting, given our penchant for visual communication.
Diffusion of Innovations: Gabriel Tarde, Everett Rogers
A pretty good overview of how media innovations spread.
Nonverbal Communication 
A developing chapter, but the links, especially to Paul Ekman’s work, are useful.
