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Sacramento State’s Visual Identity and Style

IMPORTANCE OF VISUAL IDENTITY

Hundreds of messages are sent daily through a multitude of media — all vying for 

attention at all times. This makes it increasingly challenging for communications  

to be noticed and to have impact on audiences as intended. Consistent visuals make  

it easier to recognize messages from a single source, improving awareness of a brand 

and ultimately the success of its communications. 

IDENTITY STYLE GUIDE

Sacramento State’s official identity and style standards are detailed in the following  

pages. They are intended to improve visual consistency for all University communications, 

addressing the use of logos and vanity marks, colors, fonts, photography, and more. They 

are overarching and flexible to best meet the many and varying needs of campus. 

APPROVAL PROCESS 

Everyone creating public-facing communications is encouraged to keep the University’s 

visual identity guidelines in mind. While many materials—like flyers, social media posts, 

brochures, and invitations—don’t need to be formally reviewed, University Marketing is 

available to offer feedback if a second set of eyes is desired. For more prominent items—

such as paid advertisements, signature campaigns supporting key initiatives, or major 

publications and reports—they must be submitted for review before being finalized. Even 

better, reach out early in the process to make sure the project is on track from the start. 

The goal is to ensure every project reflects the University brand with clarity and impact. 

FIND IT ONLINE
Much of the information provided in this 
document is also available online. Throughout 
this document you will see either of these icons: 

Clicking this icon will take you to a web  
page where more information can be  
found. The page also may contain  
downloadable documents. 

FIND IT ONLINE
Download the files you need to access at  
www.csus.edu/brand
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CHECK BACK OFTEN
These guidelines will be updated regularly to 
keep them current. Look online for the most 
up-to-date information.

mailto:universitymarketing@csus.edu
https://www.csus.edu/brand/
mailto:universitymarketing@csus.edu
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The University Names 
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SACRAMENTO STATE NAMING SYSTEM 
The officially recognized names are:

• SACRAMENTO STATE 
Standard name

• SAC STATE 
Nickname

• CALIFORNIA STATE UNIVERSITY,  
SACRAMENTO  
Formal name

Name variations that should NEVER be used include,  
but are not limited to:

• CSUS

• SACRAMENTO STATE UNIVERSITY

• SLACK STATE

• CSU SACRAMENTO

• CAL STATE SACRAMENTO

• CALIFORNIA STATE UNIVERSITY AT SACRAMENTO

• CSU – SACRAMENTO

• CALIFORNIA STATE UNIVERSITY – SACRAMENTO 

STANDARD NAME (PREFERRED):

SACRAMENTO STATE 
The common and most frequently used name for the University is “Sacramento State.” 

“Sacramento State” may appear as the first and only reference to the University. It is also the 
second reference when the formal name is used. The standard name is preferred for most 
materials since it addresses a general audience. Such audiences usually include, but are not 
limited to: students, prospective students, campus employees, residents of the Sacramento 
region, residents of the state, donors and alumni.  

NICKNAME (CASUAL):

SAC STATE
The nickname for the University is “Sac State” — a name that has been long  
used with affection by students, alumni and the local community. It should only be used  
on material intended for an audience that is highly familiar with and close to the University, 
such as current students, staff, faculty and recent alumni. 

FORMAL NAME (FORMAL):

CALIFORNIA STATE UNIVERSITY, SACRAMENTO
The formal name of the University is “California State University, Sacramento.” This name 
should always include the comma, and should not include other elements such as a dash or 
the word “at.” An exception for comma is in the formal stacked logo, because the break is 
implied (see Logos section).

The formal name should be used on materials that are institutional in nature, as well as 
formal documents or materials that will be distributed primarily nationally or internationally. 
These items include, but are not limited to, diplomas, contracts, collateral for national 
conventions, and grant proposals. In text, the formal name may be used as a first reference 
with “Sacramento State” as a second reference.

 should always include the comma
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Visual Identity Architecture

The identity architecture  is a framework that organizes the University’s many identities into defined categories for the application of the identity style guidelines. Categories are based 
on strategic and visual connections to the University. 
 

CORE IDENTITY

Visual representation of entire University, 
appropriate for all audiences. Uses primary 
University logos and follows University identity 
style guide. 

The CSUS Friends of the Library 
Annual Meeting will be held on 
April 11 at 3:00 pm in the University 
Library Gallery. Our guest speaker 
will be Michael Krasny, host of 
KQED’s award-winning news and 

public affairs program, Forum. Mr. Krasny will be dis-
cussing his recent book, Spiritual Envy. Please join us. 
Your officers and board would love to see you there.

Just prior to the talk we will take a short while to 
conduct Friends business. Primarily this will consist 
of the election of two new board members. The two 
candidates for the board are featured in this issue 
of Bookends. They are William Dorman and Terry 
Kastanis. Bill and Terry have been our friends and 
colleagues for decades so we are looking forward to 
having them join us on a regular basis.

We wish to extend our thanks to those of you who 
have already renewed their 2012 membership. If you 
have neglected to renew please take a moment to do 
so now. We greatly appreciate your efforts on behalf 
of the University Library and its faculty and staff. 

Being efficient has its advantages. It has its savings. 
It also has its disadvantages. On January 20th the 
Friends board voted that in the future our primary 
means of communicating with the Friends member-
ship will be via email. This is to include Bookends, our 
newsletter. Those members who do not have email 
will continue to be sent each issue through first class 
mail. Other communication will also be sent to them 
by mail. Your email addresses will be used solely for 

official Friends communication and will not be given 
to any outsiders.

I estimate that the use of email will save the Friends 
several hundreds of dollars a year in postage and costs 
associated with the production of the newsletter. 

Let me request all of you who have email to send 
me as soon as possible your current email address. 
Send this to charles_martell@msn.com with a copy 
to Sally Hitchcock at hitchcocks@library.csus.edu. 
If you wish to include, as well, the email addresses 
of your spouse, other family, and friends, please do 
so. One of the main advantages of email is the ease 
with which your officers and board members will be 
able to share information with you. I should note that 
this communication can be reciprocal. We are always 
looking forward to hearing from you. 

The gathering of current email addresses will allow 
us to update our Friends membership database, a 
project that is just beginning and should take us 
through the spring. We expect that the fall issue of 
the newsletter will be available online in October. 
Presently, there are no plans to change its design but 
my guess is that some alteration is almost inevitable.

Print copies of the forthcoming Newsletter (for those 
requesting print copies) may not arrive in mailboxes 
before the Annual Meeting.

If any of you have experience in database creation and 
wish to volunteer your time please let me know. There 
are many pitfalls and dead ends that litter such efforts 
and we hope to minimize them by proceeding prudently.

— Charles Martell

INDEPENDENT IDENTITIES

Represents a complete visual 
departure from the University. Uses 
an independent logo and its own 
identity standards.

s p r i n g  2 0 1 2

B O O K E N D S

President’s MessageLibrary Friends 
Board of Directors

Published by the 
Friends of the Library  

Board of Directors 
2000 State University Drive East
Sacramento, CA 95819-6039

(916) 278-5154

President 
Charles Martell

Vice President 
Geri Welch

Secretary-Treasurer 
Jean Torcom

Directors
Robin Aurelius 
Bill Dorman 
Betty Hill 
Terry Kastanis 
Jerry McDaniel 
Nadine Ruiz 
Peter Shattuck 
Roz Van Auker 
Charlotte Xanders

Ex-Officio
Tabzeera Dosu, 
Dean, University Library

Charlene Fagella, 
Library Administration

Sally Hitchcock, 
Coordinator of  
Community Outreach  
and External Relations

t h e  n e w s l e t t e r  o f  t h e 

Our Mission | The mission of the Friends of the Sac State Library is to support the Library by:

• Drawing together individuals and organizations interested in the Library

• Reaching out to the community and promoting the interests of the Sac State Library

• Providing a forum for Sac State and Sacramento authors and researchers and  

book people to meet and discuss their work and interests, and

• Raising money and material gifts to enhance the Library resources.

SUB-IDENTITIES

Visual representation of units strategically linked 
to the University, supporting different missions 
and presenting unique identities. Uses a separate 
logo linked to the University visually/in text, but 
follows its own identity standards. 

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .
P r o j e c tC l i e n t D a t eD e s c r i p t i o n

Athletic IdentitySacramento State Athletics 5-21-07Revised Logotypes

8  |  WATER PROGRAMS

Organization 
Training group signatures

Horizontal stacked

Horizontal

Vertical stacked

For general organization-wide representation (e.g., 
websites, annual reports, training materials, most 
marketing materials), the organization-wide and 
training versions of our logotype is preferred. 

1 
 

Version 5.31.2023 
 

 

Renaissance Society Identity Guide 

The purpose of this document is to introduce the Renaissance Society brand, and to provide 
guidelines for the consistent application of the visual identity. It includes guidelines for the use 
of the logo, font, color, and should be applied to all visual communication produced for the 
Renaissance Society.  

 

Logos 

Preferred:      Black & White:  

 

 

 

Centered:      Horizontal:  

 

 

For use on dark background:  

 

 

For professionally manufactured products not created by University Print, please use a “TM” 
version of the logo. Available from the office on request.  

Clear Space 

Separate the logo from other elements by creating a 
clear space equal to the height represented by the 
capital M.  

Minimum Size 

The logo should not be sized smaller than 1.5 inches wide (1.25 inches wide for the centered 
version) and must always be legible.  
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Sac State

Sacramento State

California State  
University, Sacramento

Athletics

Alumni Association

ASI UEI

Union WELL inc.

Sport Clubs

Capital Public Radio

IDENTITY EXTENSIONS

Visual representation of units supporting the 
University’s core function, serving targeted audience 
segments. Uses logo lockups and follows University 
identity style guide.
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Administrative  
Units

Colleges, Schools,  
Departments, Programs

Centers

Housed on Campus

CConneconnectted ted to but noto but not  
funded bfunded by campusy campus

Student Organizations

Initiatives &  
Development Campaigns

The University  
Foundation
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Where Do You Fit? Presenting Your University Identity

Core identity and identity extension units should adhere to the standards established in the identity style guide. Sub-identities have their own style guides, and independent 
identities are not visually connected to the University. 

Are you? For example Then you are a(n) Your role is to Visual identity requirements Required approvals

Representing the 
entire University to 
all of its audiences?

Sac State 
Sacramento State
California State University, 
Sacramento

CORE IDENTITY

• Ensure function and messages 
support the University’s core 
mission 

• Consistently represent the 
identity to the University’s 
primary target audiences

Primary logos, nickname 
logo, formal logo, official seal

Must follow the University 
identity style guide

See complete list of items that need 
to be reviewed, as well as items that 
need to meet visual guidelines but 
are not required to be reviewed.

Serving or 
supporting the 
University’s primary 
mission and 
functions?

Colleges, schools, departments, 
programs, centers
Administration: Academic 
Affairs, Administration & 
Business Affairs, Human 
Resources, Information 
Resources & Technology, Public 
Affairs & Advocacy, Student 
Affairs, University Advancement, 
University Counsel
Initiatives
Development campaigns

IDENTITY 
EXTENSION

• Support the University’s core 
mission, serving segments of 
the primary target audiences

• Visually reinforce the 
University’s core identity, 
providing depth and width 

Core identity marks or 
integrated logos

Vanity marks may 
supplement the University 
marks, but do not replace 
them 

Must follow the University 
identity style guide

See complete list of items that need 
to be reviewed, as well as items that 
need to meet visual guidelines but 
are not required to be reviewed.

Vanity marks must be submitted to 
University Marketing for approval. 
Approval time may vary. 

Visually and 
functionally linked 
to the University for 
strategic reasons, 
but supporting a 
separate mission?

Alumni Association
Associated Students, Inc.
Athletics
Capital Public Radio
Office of Water Programs
Sport Clubs
The Union
University Enterprises, Inc. 
The WELL
University Foundation*

SUB-IDENTITY

• Produce products or services 
related to, but different from, 
those of the University

• Serve and support your target 
audience, separate from the 
University’s

• Build and promote a unique 
identity

Unique logos distinct from 
University marks, but linked 
visually or in text 

Follow individual identity 
style guidelines

Requested to keep University 
Marketing informed of public 
communications and 
advertisements, work in 
cooperation whenever possible.

Visually and 
functionally 
separate from the 
University?

United States Geological Survey

California Water Science Center

Friends of the Arboretum

Friends of the Library

Student Clubs & Groups

Alumni groups not supported 
via Alumni Association, a 
college or dept.

INDEPENDENT 
IDENTITY

• Perform functions different 
from the University’s core 
mission

• Serve audiences separate from 
the University’s, but located 
on or connected to campus

• Build and promote a 
completely separate identity 
from the University

Independent logo with no 
visual connection to the 
University 

Follows its own identity style 
guidelines

No identity oversight required from 
the University.

With permission from University 
Marketing, these identities may 
include “at Sacramento State”
or “at Sac State” with their logos.

* University Foundation uses the University identity

https://www.csus.edu/president/university-communications/spotlight/brand-review-process-corrected.pdf
https://www.csus.edu/president/university-communications/spotlight/brand-review-process-corrected.pdf
https://www.csus.edu/president/university-communications/spotlight/brand-review-process-corrected.pdf
https://www.csus.edu/president/university-communications/spotlight/brand-review-process-corrected.pdf


A special fundraising evening 

in support of the Sacramento 

World Music & Dance Festival, 

featuring a silent art auction, 

food and beverage tastings, 

and a world of entertainment 

including a spotlight on Brazil!

www.sacworldfest.org  

A SPECIAL THANK YOU TO OUR SACWORLDFEST GALA AND FESTIVAL SPONSORS:

Please also join us for the SacWorldFest FESTIVAL , Sunday October 5 

SacWorldFest Gala: Spotlight on Brazil!

SATURDAY, SEPT. 27, 2014  |  7 PM

Pre-show reception & silent auction 6:00 pm 

Sacramento State, University Theatre, Shasta Hall 

General Admission Tickets: $50 
Sacramento State Student Tickets: $15 
For ticket information call 916-278-4323 or  
www.csus.edu/sfsc/ticketoffice

FREE parking in Parking Lot #2 beginning at 5:00 pm

Including support from Sacramento State’s Department of Theatre and Dance, the Multicultural Center,  
the President’s Committee to Build Campus Unity and the Serna Center.

in 3 easy steps

1 enter a location

5115
for Sacramento State

enter your license 
plate number

select time
2 hours or 1 day

paybyphone.comregister at

2

3

Non-Standard Identity Presentations 

Some groups do not fit clearly within the University 
identity architecture.  Some student clubs, sponsorships 
and customizable third-party web applications are among 
a few, their identity requirements are summarized here.

STUDENTS
Most student groups are restricted from using University 
logos and graphic elements, such as the double S, in their 
club names or on promotional materials. They may attach 
the University name or nickname as an “at Sacramento 
State” or “at Sac State,” but they may not include the 
University name as part of the club name. For example, 
“Sacramento State Student Club” or “Sac State’s Student 
Club” are not allowed. These guidelines apply to informal 
student clubs and groups, as well as those sanctioned by 
Student Organizations and Leadership. 

Student groups with exception to this rule include faculty 
sponsored academic clubs (e.g. debate club) and Sport 
Clubs. The Sport Clubs have and monitor their own set of 
identity guidelines, and faculty advisors assume 
responsibility for the use of University logos and graphic 
elements used by academic clubs.

SPONSORSHIPS 
Anytime a logo is needed to indicate Sacramento State’s 
support or sponsorship of an event, the stacked primary 
logo should be provided. If more than one unit is 
sponsoring an event, the primary logo should be used 
with the sponsoring departments identified in text. See 
example.

THIRD-PARTY WEB APPLICATIONS
Some third-party web applications allow for some range of 
visual customization. The core identity primary vertical, stacked 
or horizontal logo should be used whenever possible. If 
additional color customization of the page is an option, Sac State 
green should be applied.

When more than one University 
unit sponsors an event, list 
departments or units in text.

Sacramento State logoNEED HELP?
Contact universitymarketing@csus.edu with 
questions.
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University Logos
I D E N T I T Y  S T Y L E  G U I D E
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Symbolism 

SHIELD AND THE FLAME
The University’s logo is composed of a shield, flame, rivers, 
University name. The curves of the flame within the torch 
create a double S that stands for Sacramento State. The 
solid stance of the torch and handle is the defining feature 
of the Sacramento State logo system and evokes a flame of 
knowledge. It is inspired by the quality of learning, 
diversity, unity, strength and leadership that a torch has 
long symbolized. Other elements of the logo include a 
shield (official, government representation), an arch 
(reminiscent of the Guy West Bridge) and a curved element 
(representing the American and the Sacramento Rivers. 
Both the double S and rivers can be used as separate 
graphic elements, see Graphic Elements Section.

UNIVERSITY NAME
The Standard name of the University is typeset in the 
font Trajan Pro Bold. Its all-caps evokes strength, while the 
thin serifs of the font are friendly and welcoming.

COLORS
University colors are Sac State Green and Sac State Gold. 
Logos have strict color guidelines. See Color Palettes 
Section for color breakdowns (Pantone, RGB, CMYK,  
HEX, etc.)

Sacramento State Identity Style Guide  |  University Marks

Shield: Guy West bridge, 
future, tradition

Double S flame: Sacramento 
State, knowledge, leadership, 
illumination, hope, guidance 
and vision

Curved element:  
American and 
Sacramento rivers, 
environment, 
community, diversity

Shield

Torch 
and 
torch 
handle

University 
standard  
name

LOGO COLORS

  Sac State Green   Sac State Gold   Black
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Core Identity: Logos

CORE IDENTITY 
The core identity represents the entire University.  
The names Sacramento State, Sac State and California 
State University, Sacramento and their correlating  
marks are the preferred University logos.

LOGOS AND OFFICIAL SEAL

The logos in this section represent  Sacramento State – its 
image, ideas, goals, personality and values. Consistent 
application and precise production will reinforce public 
awareness of the University, its colleges, departments 
and other areas. 

When the logos are used properly with the University’s 
colors, fonts and graphic elements, a unique and effective 
visual style can be established. The primary logos are 
appropriate for most situations and should be considered 
first before other logos.

Print- and digital- quality images of the logo may be 
obtained online at www.csus.edu/brand. All materials 
using Sacramento State logos must meet the Identity 
Style Guide requirements.  

PRIMARY LOGO

Primary vertical logo

Primary horizontal logo

Primary stacked logo 

NICKNAME LOGO FORMAL LOGO 

OFFICIAL SEAL  

APPROVAL PROCESS  
When creating public-facing communications, keep 
the University’s visual identity in mind. Most 
materials—like flyers, social posts, and brochures—
don’t require review, but University Marketing can 
offer feedback if needed. Prominent items—such as 
ads, signature campaigns, or major reports—must be 
reviewed before finalization. Ideally, contact 
University Marketing early to stay on track. Allow at 
least five working days for reviews.

FIND IT ONLINE
Detailed list of brand review items and processes 
sacstate.me/brandreviews

https://www.csus.edu/brand/
mailto:universitymarketing@csus.edu
https://www.csus.edu/president/university-communications/spotlight/brand-review-process-corrected.pdf


.1875” | 18 pixels 

.1875” | 18 pixels 

.5”  |  48  pixels
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Primary Logos Clear Space & Sizing

USAGE AND CONFIGURATIONS 
The primary logo has several configurations. Primary 
logos are appropriate for most situations and should 
be considered first before other logos.

The stacked configuration is the best option when a 
smaller size is needed, it is the most legible.

CLEAR SPACE 

To ensure visual integrity, there must always be a 
minimum amount of white or clear space surrounding 
the logo. This clear space must be kept free of other 
elements.

The correct minimum amount of clear space shall be 
defined as “X” as shown. The measurement “X” is equal 
to the height of the “SACRAMENTO” letters in the logo. 

Please note these are only minimum measurements.

MINIMUM SIZE

The logo should be displayed prominently, relative to 
the size of the piece, in all applications. It should be 
visually clear to the audience that the material presented 
to them is from Sacramento State. When reducing the 
logo size for very small ads or small promotional materi-
als, the logo must remain clear and legible. Whatever 
the reproduction technique, be sure the logo is always 
legible at its size and can be clearly executed/
reproduced. 

Minimum sizes have been established to the right.  
Logo size should be approximately 10% of the  
overall communication. There is no maximum size.

VERTICAL CONFIGURATION

Clear space minimum Size minimum

HORIZONTAL CONFIGURATION

The University 
standard name is 
vertically centered 
with the shield

Clear space minimum

Size minimum

STACKED CONFIGURATION

The base of the 
University name 
aligns with the base 
of the main body of 
the shield

Clear space minimum

Size minimum

FIND IT ONLINE
Download Sacramento State logos at 
sacstate.me/logos

= X

= X

https://www.csus.edu/brand/logos-logotypes.html


Primary Logos Colors

COLOR
Color plays an important role in communicating the 
University’s identity. The 3-color vertical logo is preferred in 
most applications. The 1-color versions are alternatives 
and are intended for 1-color printing or occasions when a 
3-color logo does not have enough contrast with a back-
ground color or image. 

Never place the Sac State Gold logo on a blue 
background.

LOGOS PLACED ON COLORED BACKGROUNDS

The logos should only 
be placed on a colored 
backgrounds with at 
least 50% contrast with 
logo color.
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3-COLOR 

Sac State Green Sac State Gold Black

Vertical logo  Stacked logo Horizontal logo

1-COLOR

Sac State Green or Sac State Gold or Black

The 1-color version can only be reproduced in one of the three approved colors —  Sac State Green,  
Sac State Gold, or black. Otherwise the logo must reverse to white out of a color.

     

Sac State Green Sac State Gold Black White

Sac State Green Sac State Gold Black White

Sac State Green Sac State Gold Black White

FIND IT ONLINE
Download Sacramento State logos at 
sacstate.me/logos

      

https://www.csus.edu/brand/logos-logotypes.html
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Primary Logos Use & Misuse 

IMPROPER USE
Shown here are examples of improper uses of  
the primary logo. The logo should always be used in 
the configuration in which it was designed and not 
combined or made part of other words or design 
elements. Always use an approved logo and follow the 
guidelines when using it. If you are unsure, please 
contact universitymarketing@csus.edu for more 
information.

Do not rearrange the relationship of the 
shield and the University name or create 
a new logo by combining, surrounding, 

adding or overprinting type.

Do not outline or place a stroke, or 
a drop shadow to any portion of 

the logo.

Do not place the University name on  
one line below the shield, 
or change the type face.

Do not use a retired  
white-handled logo

Do not use the shield as  
a stand alone element. 

Do not use the torch with handle as  
a stand alone element.

Do not contain or surround the  
logo in other graphic devices or elements.

Do not use any colors other than those 
designated as the primary logo colors.

Do not distort, squeeze, or stretch the 
logo in any way.

APPROVAL PROCESS  

 complete 
,

 

the

WRITER’S CLUB

Proper use of Sacramento State’s visual brand is 
encouraged in all communications. See
list of items that need to be reviewed  as well as 
items that need to meet visual guidelines but are 
not required to be reviewed.  
Universitymarketing@csus.edu is available for 
brand consultations as needed.

mailto:universitymarketing@csus.edu
https://www.csus.edu/president/university-communications/spotlight/brand-review-process-corrected.pdf
mailto:universitymarketing@csus.edu
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Nickname Logo Clear Space, Sizing & Colors

USAGE
The nickname logo is intended for use in casual 
on-campus communications. It is most appropriate for 
use with current students, staff, faculty and recent alumni.  
The Nickname logo should not be used in emails, social 
media posts, or as a department logo or design element. 
It may never appear in conjunction with the official seal. 

CLEAR SPACE

To ensure visual integrity, there must always be a  
minimum amount of white or clear space surrounding the 
logo. This clear space must be kept free of other 
elements. The correct minimum amount of  
clear space shall be defined as “.5X”, as shown.  
The measurement “X” is equal to the height of the  
“SAC STATE” letters. Please note these are only  
minimum measurements.

MINIMUM SIZE 
The size at right indicate the smallest size the nickname 
logo can be reproduced. Whatever the reproduction 
technique, be sure the logo is always legible and can be 
clearly executed/reproduced. Logo should be 
approximately 10% of the overall communication.  
There is no maximum size.

PLACED ON DARK BACKGROUNDS
Do not place the 2-color or 1-color green logo on a black 
background. The nickname logo should only be placed on 
backgrounds with at least 50% contrast. 

Contact universitymarketing@csus.edu for  
more information.

= X

= .5X

NICKNAME LOGO

Clear space minimum Size minimum

2-COLOR Sac State Green   Sac State Gold  

1-COLOR   Sac State Green or   Sac State Gold or   Black

The 1-color version can only be reproduced in one of the three approved colors — Sac State Green, Sac State Gold, or black. 
Otherwise the logo must reverse to white. 

   

Sac State Green Black

Sac State Gold White

.25” | 24 pixels 

FIND IT ONLINE
Download Sacramento State logos at 
sacstate.me/logos

mailto:universitymarketing@csus.edu
https://www.csus.edu/brand/logos-logotypes.html


DEPARTMENT NAME

SAC      STATE
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Nickname Logo Use & Misuse

IMPROPER USE 
Shown here are examples of improper uses of the nick-
name logo. The logo should always be used in the config-
uration in which it was designed and not combined or 
made part of other words or design elements. Always use 
the approved artwork and follow these guidelines when 
using it. Do not rearrange the relationship of the University  

nickname and the double S. 
Do not use any colors other than those designated as the 

logo colors. 

Do not distort, squeeze, or stretch the logo. Do not combine the nickname logo or department/
unit/club/program/project names.

Do not re-create the logo with any other typeface. Do not switch the colors in the 2-color logo.

Do not place any images or elements  
into the clear space area.

APPROVAL PROCESS  
Proper use of Sacramento State’s visual brand is 
encouraged in all communications. See 
complete list of items that need to be reviewed, 
as well as items that need to meet visual 
guidelines but are not required to be reviewed.  
Universitymarketing@csus.edu is available for 
brand consultations as needed.

https://www.csus.edu/president/university-communications/spotlight/brand-review-process-corrected.pdf
mailto:universitymarketing@csus.edu


= X
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Formal Logo Clear Space, Sizing & Colors

USAGE AND CONFIGURATIONS
The formal logo should be used primarily on formal 
documents or materials which will be distributed 
primarily nationally or internationally, or otherwise 
benefit from the use of the formal University name. 
These include, but are not limited to, diplomas, memos 
of understanding, contracts, national conventions and 
grant proposals. 

The formal logo is the only instance where the comma 
after University is not required. Otherwise, a comma 
should always fall between “University” and 

“Sacramento.” 

CLEAR SPACE
To ensure visual integrity, there must always be a 
minimum amount of white or clear space surrounding 
the logo. This clear space must be kept free of other 
elements. 

The correct minimum amount of clear space shall be 
defined as “X” as shown. The measurement “X” is equal 
to the height of the “CALIFORNIA STATE UNIVERSITY” 
letters in the logo. 

Please note these are only minimum measurements.

MINIMUM SIZE 
The sizes at right indicate the smallest size the formal 
logo can be reproduced. Whatever the reproduction 
technique, be sure the logo is always legible and can 
be clearly executed/reproduced. Logo size should be 
approximately 10% of the overall communication. 
There is no maximum size.

FIND IT ONLINE
Download Sacramento State logos at 
sacstate.me/logos

FORMAL LOGO

  

Clear space minimum Size minimum

LOGO COLORS

Sac State Green   Sac State Gold   Black

The 1-color version can only be reproduced in one of the three approved colors — Sac State Green, Sac State Gold, 
or black. Otherwise the logo must reverse to white.

.25” | 24 pixels 

Sacramento State Identity Style Guide  |  Core Identity: Logos

Sac State Green Black

Sac State Gold White

https://www.csus.edu/brand/logos-logotypes.html


DEPARTMENT NAME

14universitymarketing@csus.edu  |  June 2025 Sacramento State Identity Style Guide  |  Core Identity: Logos

Formal Logo Use & Misuse

IMPROPER USE  
Shown here are some examples of improper uses of  
the formal logo. The logo should always be used in the 
configurations in which they were designed and not 
combined or made part of other words or design 
elements. Always use the approved artwork and follow 
these guidelines when using it.

LOGOS ON PHOTOS
Place the University logo on a neutral area.  
Try darkening or lightening the image behind 
the mark or darken area behind logo to help the 
logo stand out.

Original Darkened behind logo

Do not give the logo a drop shadow. Do not place any images or elements  
into the clear space area. 

Do not distort, squeeze, or stretch the logo. Do not use any colors, in any combinations other than 
those designated as the logo colors.

Do not place the logo on an active 
area of an image.

Do not use colors not designated as the logo colors.

Do not use effects that interfere with  
the legibility of the logo.

Do not combine the logo with a department/unit/club/
program/project name.

APPROVAL PROCESS  
Proper use of Sacramento State’s visual brand is 
encouraged in all communications. See 
complete list of items that need to be reviewed, 
as well as items that need to meet visual 
guidelines but are not required to be reviewed.  
Universitymarketing@csus.edu is available for 
brand consultations as needed.

https://www.csus.edu/president/university-communications/spotlight/brand-review-process-corrected.pdf
mailto:universitymarketing@csus.edu
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The Official Seal Clear Space & Sizing

USAGE
As a formal symbol of the University, the official seal is 
used selectively and with the distinction appropriate for 
such symbols. It is intended for formal occasions and 
materials. Examples include diplomas, certificates or 
medals given on behalf of the University, programs for 
presentations by dignitaries and collateral for formal 
events. The official seal is also used on University 
business cards, letterhead and envelopes for the 
President, the President’s office staff, Cabinet members, 
faculty and the President Emeritus. 

The official seal is not for common use. It should not be 
used as a department logo or design element, on 
publicity fliers or in newsletters. Nor should it appear 
in conjunction with the nickname, nickname logo. 

CLEAR SPACE
To ensure visual integrity, there must always be a  
minimum amount of white or clear space surrounding 
the seal. This clear space must be kept clear of other 
elements. The correct minimum amount of clear space 
shall be defined as “X” as shown. The measurement “X” 
is equal to the height of “1947.” 

Please note these are only minimum measurements.

MINIMUM SIZE 
The sizes at right indicate the smallest size the official 
seal can be reproduced. Whatever the reproduction 
technique, be sure the seal is always legible and can be 
clearly executed/reproduced. Official seal size should 
be approximately 10% of the overall communication. 
There is no maximum size.

OFFICIAL SEAL COLORS

 Sac State Green 

  Sac State Gold

The Official Seal ties in elements from the logo, using 
the torch and curved rivers element, and includes 
the formal name and year of our founding.

. 

 

CLEAR SPACE 

= X

SIZING 

.625”  |  60 pixels

universitymarketing@csus.edu

The official seal is available by request only. Written 
approval must be secured in advance, and all materials 
using the official seal must be approved through 

Allow a minimum of 
five working days for approvals.  

mailto:universitymarketing@csus.edu


The Official Seal Colors

COLOR
Color plays an important role in communicating the 
University’s identity. A 2-color version of the seal is 
preferred in most applications. The 1-color versions are 
alternatives and are intended for 1- or 2-color printing. 

SEAL PLACED ON COLORED BACKGROUNDS
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The 2-color version 
should only be placed on 
backgrounds with at least 
50% contrast. If less than 
50% contrast choose a seal 
with a white background; 
see lower right examples.

When the seal is placed on a 
background other than white, 
the torch handle should be 
the same color as the flame.

When reversing to a 1-color 
seal the flame and the flame 
handle are transparent.

When printing in only 1-color, and that one color is 
not one of the three approved colors, then the seal 
must be reversed out to white.

 2-COLOR  

The 2-color version can only be reproduced in Sac State Green and Sac State Gold.

NOTE: When seal is presented on a white background,  
the torch handle should always be white

1-COLOR   

The 1-color version can only be reproduced in one of the three approved colors: Sac State Green, Sac State Gold or black.  

PLACED ON DARK BACKGROUNDS

Use these versions if there is less than 50% contrast 
between the official seal and the black background.
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The Official Seal Use & Misuse

IMPROPER USE 
Shown here are examples of improper uses of the 
official seal. The seal should always be used in the 
configuration in which it was designed and not 
combined or made part of other words or design 
elements. Always use the approved artwork and 
always follow these guidelines when using it.  

Do not combine the seal with 
the common name or nickname.

 

Do not overprint type or 
graphics on the seal.

Do not use any portion of the 
seal as a standalone element.

Do not distort, squeeze,  
or stretch the seal elements.

Do not contain or surround the seal in other 
graphic devices or elements as shown here, or 
inside other shapes or complex backgrounds.

Do not use any colors other than those  
designated as logo color.

Do not use the seal as a graphic element 
or reversed out of a photo.

 

 

















 

Do not re-create a new logo by combining the elements with 
surrounding, adding or overprinting type.

APPROVAL PROCESS  
Proper use of Sacramento State’s visual brand is 
encouraged in all communications. See 
complete list of items that need to be reviewed, 
as well as items that need to meet visual 
guidelines but are not required to be reviewed.  
Universitymarketing@csus.edu is available for 
brand consultations as needed.

https://www.csus.edu/president/university-communications/spotlight/brand-review-process-corrected.pdf
mailto:universitymarketing@csus.edu
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Logos on Images

PLACING LOGOS ON TOP OF PHOTOS
When placing one of the University logos over a 
photograph, it must remain completely legible. 
Use the following guidelines when choosing where 
to place it on your image: 

• The image area behind and around the logo 
must have very little texture or activity.

• Allow for the logo individual clear space require-
ment. The edge of the page, major color shifts, 
active areas and major elements of the image 
visually distract and should not fall within the  
clear space. 

• Effects should only be applied to the logo to 
increase legibility and should not change the 
logo. Be cautious about: 

– using program filters to make the logos look 
embossed or beveled

– outlining the logos 

–  applying heavy shadows or glows

EXAMPLES OF THE LOGO REVERSED OUT OF A PHOTO

MISUSE OF THE LOGO REVERSED OUT OF A PHOTO

FIND IT ONLINE
An approved image release form is available 
at sacstate.me/release

A gallery of approved campus photography 
is available at sacstate.me/photos

https://www.csus.edu/brand/photography-video.html
http://sacstate.me/photos


 
I D E N T I T Y  S T Y L E  G U I D E

IDENTITY EXTENSIONS
& LOGO LOCKUPS



universitymarketing@csus.edu  |  June 2025 19Sacramento State Identity Style Guide  |  Logo Lockups

Logo Lockups

INDENTITY EXTENSIONS
Identity Extensions are units that serve or support the 
University’s primary function – administration, colleges, 
departments, programs, centers and initiatives, among 
others. They can be represented by a primary University 
logo, or a logo lockup. They cannot be solely represented by 
a separate logo or mark. 

Note: Prior to July 2024, Identity Extensions were visually 
represented by integrated logos – a logo with a specific unit’s 
name attached below it. Any units that have existing integrated 
logos may continue to use them. However, logo lockups are the 
preferred presentation for Identity Extensions moving forward.

LOGO LOCKUPS

Logo lockup configurations pair a primary logo with the 
name of their unit in an approved University font. To ensure 
flexibility, they can be applied on collateral, in digital 
communications, on swag, and in most other instances. 
Logo lockups can be used by Identity Extensions, or paired 
with campaigns, slogans, etc.

LOGO LOCKUPS

 


 


 


 



 



 



 




 




 




LOGO WITH (TM) LOCKUPS FOR SWAG, APPAREL AND UNIFORMS

 


 


 


 



 



 



 




 




 




MODIFIABLE LOGO LOCKUP PDFS

For ease of use, logo lock up files are available as 
Adobe Illustrator PDFs. They can be opened in Adobe 
Acrobat and modified as a PDF, or opened in Adobe 
Illustrator and saved as text as outline for vector files. 
Use logo lockups with a (TM) for printing or 
embroidering on swag, apparel and uniforms. Be sure 
to follow primary logo minimum sizes and clear space 
requirements when using logo lockups.

Logo lockup for collateral are available for  
download at sacstate.me/logolockups

Logo lockups with a (TM) for swag, apparel 
and uniforms are available for download at 
sacstate.me/logolockupsTM

Details on approvals for swag, apparel and 
uniforms are available at sacstate.me/swag

https://mysacstate.sharepoint.com/sites/brand/Shared%20Documents/Forms/AllItems.aspx?id=%2Fsites%2Fbrand%2FShared%20Documents%2FBrand%20Center%20Toolkit%2FLogos%20%26%20Logotypes%2FModifiable%20Logo%20Lockups%20for%20Collateral&p=true&ga=1
https://mysacstate.sharepoint.com/sites/brand/Shared%20Documents/Forms/AllItems.aspx?csf=1&web=1&e=D5UpxP&CID=48916368%2Dd0a8%2D4098%2Dbafd%2De0d13870e5b3&FolderCTID=0x012000B570BBE1E446A2429F8F23C38354E071&id=%2Fsites%2Fbrand%2FShared%20Documents%2FBrand%20Center%20Toolkit%2FLogos%20%26%20Logotypes%2FModifiable%20Logo%20Lockups%20for%20Swag%2C%20Apparel%20and%20Uniforms
https://mysacstate.sharepoint.com/sites/brand/Shared%20Documents/Forms/AllItems.aspx?id=%2Fsites%2Fbrand%2FShared%20Documents%2FBrand%20Center%20Toolkit%2FPDFs%2FResources%20for%20Campus%2FProcess%20for%20swag%20apparel%20and%20uniforms%2Epdf&parent=%2Fsites%2Fbrand%2FShared%20Documents%2FBrand%20Center%20Toolkit%2FPDFs%2FResources%20for%20Campus&p=true&ga=1


I D E N T I T Y  S T Y L E  G U I D E

Visual Elements
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University Fonts

PREFERRED UNIVERSITY FONTS 

To maintain visual consistency across all University  
materials, use University fonts whenever possible. 

Any version of Trajan, Trajan Pro, Myriad, Myriad Pro 
and Aleo families can be used. If these preferred 
fonts are not available, Arial Regular (a sans serif 
font) and Georgia (a serif,) may be used in Micosoft 
Office, Google Suite, or other third party software. 
Arial Regular and Georgia are available on all 
computers. 

HEADLINE AND SUBHEAD FONT

TRAJAN PRO BOLD

 

TRAJAN PRO REGULAR

 

HEADLINE, SUBHEAD OR BODY FONT

Myriad Pro Light
 



Myriad Pro Light Italic
 



Myriad Pro Regular
 



Myriad Pro Italic
 



Myriad Pro Semibold
 



Myriad Pro Semibold Italic
 



Myriad Pro Bold
 



Myriad Pro Bold Italic
 



Myriad Pro Black
 



Myriad Pro Black Italic
 



FIND IT ONLINE
The Trajan Pro 3, Myriad Pro family, and Aleo font 
families are available through the Adobe Creative 
Cloud, which is accessible to all faculty and staff 
with a SacLink account. Scriptina can be down-
loaded for free at sacstate.me/scriptina.

https://www.fontsquirrel.com/fonts/scriptina-pro


University Fonts

HEADLINE, SUBHEAD OR BODY FONT 

Myriad Pro Light Condensed
 



Myriad Pro Light Condensed Italic
 



Myriad Pro Condensed
 



Myriad Pro Condensed Italic
 



Myriad Pro Semibold Condensed
 



Myriad Pro Semibold Condensed Italic
 



Myriad Pro Bold Condensed
 



Myriad Pro Bold Condensed Italic
 



Myriad Pro Black Condensed
 



Myriad Pro Black Condensed Italic
 



ALTERNATE FONTS
(For Microsoft Suite, Google Suite, or third party software when 
Trajan Pro, Myriad Pro and Aleo are unavailable.) 

Georgia Regular
 



Georgia Bold
 



Georgia Italic
 



Georgia Bold Italic
 



Arial Regular
 



FIND IT ONLINE
Download fonts through the Adobe Creative 
Cloud with your SacLink account. Scriptina is 
available at sacstate.me/scriptina.
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University Fonts

HEADLINE, SUBHEAD OR BODY FONT

Myriad Pro Light SemiCondensed
 



Myriad Pro Light SemiCondensed Italic
 



Myriad Pro Light SemiExtended
 



Myriad Pro SemiCondensed
 



Myriad Pro SemiCondensed Italic
 



Myriad Pro SemiExtended
 



Myriad Pro Semibold SemiCondensed
 



Myriad Pro Semibold SemiCondensed Italic
 



Myriad Pro Semibold SemiExtended
 



Myriad Pro Bold SemiCondensed
 



Myriad Pro Bold SemiCondensed Italic
 



Myriad Pro Bold SemiExtended
 



Myriad Pro Black SemiCondensed
 



Myriad Pro Black SemiCondensed Italic
 



Myriad Pro Black SemiExtended
 



FIND IT ONLINE
Download fonts through the Adobe Creative 
Cloud with your SacLink account. Scriptina is 
available at sacstate.me/scriptina.
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University Fonts

HEADLINE, SUBHEAD OR BODY FONT

Myriad Pro Light SemiExtended Italic
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890  !@#$%^&*()

Myriad Pro SemiExtended Italic
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
1234567890  !@#$%^&*()

Myriad Pro Semibold SemiExtended Italic
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890  !@#$%^&*()

Myriad Pro Bold SemiExtended Italic
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890  !@#$%^&*()

Myriad Pro Black SemiExtended Italic
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890  !@#$%^&*()

HEADLINE, SUBHEAD, BODY AND PULLQUOTE FONT

Aleo Light
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLM 
NOPQRSTUVWXYZ
1234567890  !@#$%^&*()

Aleo Light Italic
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLM 
NOPQRSTUVWXYZ
1234567890  !@#$%^&*()

Aleo Regular
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLM 
NOPQRSTUVWXYZ
1234567890  !@#$%^&*()

Aleo Italic
abcdefghijklmnopqrst uvwx yz
ABCDEFGHIJKLM 
NOPQRSTU VWXYZ
1234567890  !@#$%^&*

Aleo Bold
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLM 
NOPQRSTUVWXYZ
1234567890  !@#$%^&*()

Aleo Bold Italic
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLM 
NOPQRSTUVWXYZ
1234567890  !@#$%^&*()

SCRIPT FONTS: USE APPROPRIATELY AND SPARINGLY

Great Vibes
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLM 
NOPQRST UVWXYZ
1234567890 !@#$%^&*()

Scripti na Pro

a b cd e f g h i j k l mn o p q r s t u v w x y z

A B C D E F G H I J K L M 
NO P Q R S T U V W X Y Z
1234567890 !@#$%^&*()

FIND IT ONLINE
Download fonts through the Adobe Creative 
Cloud with your SacLink account. Scriptina is 
available at sacstate.me/scriptina.

universitymarketing@csus.edu  |  June 2025 24Sacramento State Identity Style Guides  |  Visual Elements

https://www.fontsquirrel.com/fonts/scriptina-pro


universitymarketing@csus.edu  |  June 2025

Color Palette

PRIMARY COLORS

 

 

 

 

 

Sac State Green
Pantone 343 C
HEX 004e38
CMYK 89-19-72-60
RGB 0-78-56

Sac State Gold
Pantone 4525 C
HEX c6bc89
CMYK 9-12-47-18
RGB 198-188-137

• Sac State materials must include at least 30% primary colors and can include up to 70% secondary colors

• Primary colors should be implemented before secondary colors are utilized

• To achieve 30% primary colors, use at 100% strength (not a tint)

• Secondary colors can be used at 100% strength and/or tints

• Tints of primary colors may also be used as secondary colors 

SECONDARY COLORS 

Bike Lane Lime
Pantone 382 C
HEX c3d941
CMYK 28-0-100-0
RGB 195-217-65

Spruce Green
Pantone 369 C
HEX 56b146
CMYK 68-0-100-0
RGB 86-177-70

Stinger Green
Pantone 341 C
HEX 008064
CMYK 95-5-82-24
RGB 0-132-83

Princess Tree Purple
Pantone 7670 C
HEX 4e58a6
CMYK 80-74-0-0
RGB 78-88-166

Phlagleblast Fuchsia
Pantone 513 C
HEX 872d91
CMYK 53-99-0-0
RGB 135-45-145

Pomegranate
Pantone 202 C
HEX 830b2c
CMYK 9-100-64-48
RGB 132-0-41

Rose Garden Red
Pantone 193 C
HEX d11947
CMYK 2-99-62-11
RGB 209-25-71

Flamin’ Hot Orange
Pantone 7579 C
HEX f26522
CMYK 0-74-100-0
RGB 242-101-34

California Poppy
Pantone 124 C
HEX febe10
CMYK 0-30-100-0
RGB 254-190-16

Tints of the primary colors may be used as secondary colors

Sac State Green
P antone 343 C
HEX 004e38
CMYK 89-19-72-60
RGB 0-78-56

Sac State Gold
Pantone 4525 C
HEX c6bc89
CMYK 9-12-47-18
RGB 198-188-137

Downloadable Color 
Palette Library 
This swatch library can 
be used with InDesign, 
Illustrator, and Photoshop. 
The downloadable 
swatches have been 
calibrated for accuracy 
when printing with 
University Print. 

Text color should have maximum contrast 
with background color to be legible to all. 
If using a lighter shade of any color as your 
background, check that your text is easy 
to read using the contrast checker tool. A 
minimum contrast ratio/score (AA) of 4.5 
is required for all text. Testing tool: https://
color.adobe.com/create/color-contrast-
analyzer

White text 18pt and above/14pt 
bold and above meets accessibility 
requirements

White text 17pt and below meets 
accessibility requirements

Black text 18pt and above/14pt 
bold and above meets accessibility 
requirements

Black text 17pt and below meets 
accessibility requirements
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Graphic Elements Double S

DOUBLE S
An element in the primary logo is the flame or 
double S contained within the shield. This double S 
is the defining feature of the Sacramento State 
logo system and was designed to be used as a 
graphic element in a multitude of ways. 

Partial use of the element is acceptable. It cannot 
however, be stretched, manipulated or distorted in 
any way; it must maintain its proportional shape.

The double S can be used in all types of 
communications. 

HOW TO USE COLOR WITH DOUBLE S 
ELEMENT 
Only Sac State Green, Sac State Gold, Stinger 
Green, Spruce Green, black and white can be 
used for the double S element. 

It can appear at 100% strength of the color, as a 
tint, screen, gradient, or tone on tone.

Cropped Gradient Screen of approved color

COLORS

Sac State Green Stinger Green Spruce Green Sac State Gold

Transparent overlay: 100% white with 60% transparency
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Transparent overlay: 100% Sac State Green with 30% transparency

FIND IT ONLINE
Download graphics and elements 
sacstate.me/graphics

https://www.csus.edu/brand/graphic-elements.html


Graphic Elements Double S

This is Where Your 
Headine Goes
THIS IS WHERE YOUR BROCHURE SUBHEAD GOES

The double S may be integrated with other graphic elements.  
However, the double S should not overlap or “dam” the rivers. 

The double S works well in conjunction with the river shape.  
Do not use a pattern behind the double S.

Do not outline

Do not stretch, manipulate or distort 

Do not turn the double S into a design, mark or logo 

Do not delete any portion of the double S

Do not turn the double S on its side
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Do not turn the double S into a pattern



Graphic Elements Rivers

RIVERS GRAPHIC
The rivers graphic is derived from the curved element of 
the University’s logo. The curved element represents the 
American and Sacramento rivers, two very important 
features of our community. 

In the rivers graphic, each river shape is represented  
as a different color, and where they intersect it is Sac 
State Green. Much as the Sacramento and American 
rivers converge in reality; Sacramento State converges 
with its surrounding community.

Partial use of the graphic is acceptable. It cannot,  
however, be stretched, rotated or manipulated; it must 
maintain its proportional shape. 

DOTTED RIVERS & RIVERS COMBINATION

RIVERS

DOTTED RIVERS

28universitymarketing@csus.edu  |  June 2025 Sacramento State Identity Style Guides  |  Visual Elements

 



Graphic Elements Rivers

HOW TO USE COLOR  WITH THE 
RIVERS ELEMENT 
Sac State Green (100% strength) is always included as 
the center river graphic color. One of the outside rivers 
is 100% strength Sac State Gold, the other river can 
be a 100% strength color from the Secondary Color 
Palette. 

DOTTED RIVERS 
The position of the two rivers is locked in relationship 
to each other but the dotted rivers may be moved as 
needed. Dotted rivers should be 100% strength of 
a color from the Secondary Color Palette and have 
enough contrast to be easily visible where it crosses 
the solid rivers. 

Dotted rivers should always be in front of the solid 
rivers, do not place them in the background. 

Do not change the size or spacing between the dots. 
The rivers and dotted rivers elements must be scaled 
together in order to maintain proper proportion. 

ALTERING COLORS

You may change the orientation of the dotted rivers to work with your 
usage of the graphic or not include them at all. 

Dotted rivers should be 100% of a color from the palette and have enough 
contrast to be easily visible where it crosses over the solid rivers.

29universitymarketing@csus.edu  |  June 2025 Sacramento State Identity Style Guides  |  Visual Elements

 

It is OK to flip the rivers horizontally.
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Graphic Elements Rivers

MISUSE & IMPROPER ALTERATIONS

Do not use colors that are not in University color palettes. 

Make sure to scale the dots and rivers proportionally.  
Do not alter the size and spacing of the dots independently of the rivers. 

Do not place dotted rivers behind the solid rivers.

Do not switch colors. The middle shape should be Sac State Green and  
one of the outside rivers should be Sac State Gold. 

Do not skew the rivers.

Do not rotate.



Graphic Elements Patterns

PATTERN USAGE
Dot and wave patterns are available for additional texture 
in design. The spacing between lines and dots must 
always stay proportional. Do not skew the dots or waves 
into different shapes. 

Headline for Event
SUBHEAD FOR THE EVENT GOES HERE

date: Date, Month, Year time: 1:30–3:00 p.m. location: Location Name

Small flyer

DOT PATTERN

Dot pattern may be scaled up or down as 
long as the spacing stays proportional.

You may make the dots lighter or darker 
than the background color.

Do not skew dots into an oval shape.  
Do not change the space between dots.

WAVE PATTERN

Wave pattern may be scaled up or down as 
long as the spacing stays proportional.

You may make the waves lighter or darker 
than the background color.

Do not skew waves.  
Do not change the space between waves.

Do not rotate waves.
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Do not use the wave as an element or photo frame.



 






































































































































“This is where the pull 
quote goes. This is 

where the pull quote 
goes. This is where the 
pull quote goes. This is 
where the pull quote 

goes. This is where the 
pull quote goes.

Inside Subhead White Goes Here
Inside body text white goes here. Inside body text white goes here. 
Inside body text white goes here. Inside body text white goes here. 
Inside body text white goes here. Inside body text white goes here. 
Inside body text white goes here.

Inside body text white goes here. Inside body text white goes here. 
Inside body text white goes here. Inside body text white goes here. 
Inside body text white goes here. Inside body text white goes here. 
Inside body text white goes here. Inside body text white goes here. 
Inside body text white goes here. Inside body text white goes here. 
Inside body text white goes here. Inside body text white goes here. 
Inside body text white goes here. Inside body text white goes here. 
Inside body text white goes here. Inside body text white goes here. 
Inside body text white goes here. Inside body text white goes here.

Inside Subhead White Goes Here
• Inside bullet list white goes here. Inside bullet list goes here.

• Inside bullet list white goes here. Inside bullet list goes here.

• Inside bullet list white goes here. Inside bullet list goes here.

• Inside bullet list white goes here. Inside bullet list goes here.

• Inside bullet list white goes here. Inside bullet list goes here.

Inside Subhead White 
Goes Here
Inside body text white goes 
here. Inside body text white 
goes here. Inside body text 
white goes here. Inside body 
text white goes here. Inside 
body text white goes here. 
Inside body text white goes 
here. Inside body text white 
goes here. Inside body text 
white goes here. Inside body text white goes here. Inside body text 
white goes here. Inside body text white goes here.

Inside body text white goes here. Inside body text white goes here. 
Inside body text white goes here. Inside body text white goes here. 
Inside body text white goes here. Inside body text white goes here. 
Inside body text white goes here.

• Inside bullet list white goes here. Inside bullet list goes here.

• Inside bullet list white goes here. Inside bullet list goes here.

• Inside bullet list white goes here. Inside bullet list goes here.

Inside body text white goes here. Inside body text white goes here. 
Inside body text white goes here. Inside body text white goes here.
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ADDITIONAL LOGOS 
CAN GO HERE

HEADLINE CAN GO HERE
This is where your subhead goes. Your 
subhead goes here.
This is where your description for your event goes. The description 
for your event goes here. This is where your description for your 
event goes. The description for your event goes here. The 
description for your event goes here.

This is where your description for your event goes. The description 
for your event goes here. This is where your description for your 
event goes. The description for your event goes here.

DATE: Date, Month, Year

TIME: 1:30–3:00 p.m.

LOCATION: Location Name

Disclaimer information goes here 
XXXXXXXXX@csus.edu 
916-278-XXXX

NAME OF YOUR 
EVENT GOES HERE 

This is where your event subhead goes. 

DATE OF THE GOES HERE 

Inside Heading Goes Here

Inside body text  goes here. Inside body text  goes here. Inside body text

goes here. Inside body text goes here. Inside body text goes here. Inside

body text  goes here. Inside body text  goes here. Inside body text  goes here.

Inside body text  goes here. Inside body text  goes here. Inside body text

goes here. Inside body text  goes here. Inside body text  goes here.

LONG LIST HEADING GOES HERE
Long list heading goes here
Long list body text goes here. Long list
body text goes here. Long list body text
goes here.

LONG LIST HEADING GOES HERE
Long list heading goes here
Long list body text goes here. Long list
body text goes here. Long list body text
goes here.

LONG LIST HEADING GOES HERE
Long list heading goes here
Long list body text goes here. Long list
body text goes here. Long list body text
goes here.

LONG LIST HEADING GOES HERE
Long list heading goes here
Long list body text goes here. Long list
body text goes here. Long list body text
goes here.

LONG LIST HEADING GOES HERE
Long list heading goes here
Long list body text goes here. Long list
body text goes here. Long list body text
goes here.

LONG LIST HEADING GOES HERE
Long list heading goes here
Long list body text goes here. Long list
body text goes here. Long list body text
goes here.

LONG LIST HEADING GOES HERE
Long list heading goes here
Long list body text goes here. Long list
body text goes here. Long list body text
goes here.

LONG LIST HEADING GOES HERE
Long list heading goes here
Long list body text goes here. Long list
body text goes here. Long list body text
goes here.

California State University, Sacramento
Department
Building & Room, MS 6999
6000 J Street
Sacramento, CA 95819
phone: XXX-XXX-XXXX
csus.edu/XXXXXXXXXXXX

RIVER SHAPE

The river shape may be used to create call-out boxes, 
image frames and more. You may use a portion of the river 
shape, but do not distort or alter the curves of the shape.

APPROVED USAGES

MISUSE & IMPROPER ALTERATIONS

Brochure interior spread

Flier

Event program

The river shape can be used  
as a photo frame.

The box can be modified to be as tall as 
needed but do not alter the curved areas.

Do not skew shape. Do not rotate shape.Do not alter the angle of the curves.

It can be flipped horizontally or vertically.

Using a portion of the curve is acceptable.

The shape can be filled with any of the 
branded patterns.

You may layer other graphic 
elements with the river shape.

Do not use non-university colors



Approved Campus Photos

PHOTO GALLERY

Approved campus photographs are available for 
download from the University Flickr page. Images 
include photos capturing campus beauty, student 
life, and commencement, among others. Photos 
may be downloaded for use in University materials.  

The gallery will be updated over time.

Access the approved campus photo gallery 
at sacstate.me/photos

Contact universitycommunications@csus.edu for help 
or assistance with photos and videos.
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mailto:universitymarketing@csus.edu
https://www.flickr.com/photos/sacstate/collections


I D E N T I T Y  S T Y L E  G U I D E

Business System



California State University, Sacramento
College  •  Department
Program Name
6000 J Street  •  Mail Stop 6999  •  Sacramento, CA  95819 
99999999 (Speedtype for postage billing)

 













California State University, Sacramento
Your College/Department Name Here  •  Your Program Name Here
6000 J Street  •  Building & Room  •  MS 6999  •  Sacramento, CA  95819
T (916) 278-9999  • F (916) 278-9999  •  www.csus.edu

THE CALIFORNIA STATE UNIVERSITY:  Bakersfield  •  Channel Islands  •  Chico  •  Dominguez Hills  •  East Bay  •  Fresno  •  Fullerton  •  Humboldt  •  Long Beach  •  Los Angeles  •  Maritime Academy  •  Monterey Bay   

•  Northridge  •  Pomona  •  Sacramento  •  San Bernardino  •  San Diego  •  San Francisco  •  San Jose  •  San Luis Obispo  •  San Marcos  •  Sonoma  •  Stanislaus 
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Official Business System Business Cards, Letterhead and Envelopes

OFFICIAL BUSINESS CARDS, LETTERHEAD 
AND ENVELOPES 

Business card, letterhead and envelope options are 
available through University Print’s Print Shop Pro 
system.

FIND IT ONLINE
Order forms are available at 
sacstate.me/print or call (916) 278-6198.

Example of business card, letterhead and envelope. Additional options are available in Print Shop Pro.

https://csus.webdeskprint.com/psp/app/
https://www.csus.edu/administration-business-affairs/university-print-mail/print.html
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